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e+ PUBLIC 

is peculiarly the newspaper taken and 
read in the homes of St Louis. In that 
line of circulation no other St. Louis 
paper pretends comparison. For eighty- 
six years, it has been the home paper, 
not alone in St. Louis but throughout 
Missouri and Southern Illinois, so that 
its influence with the solid, substantial 
people of its field is exceptionally 
strong. 


Daily average circulation for 

first five months. of 1894, 53 408 an 
Weekly average circulation each a 
issue for past five months of 1894 I3 1,096 


Proof of circulation in any practical 
manner that may be suggested by an 
advertiser. 

Rates quickly furnished by 























THE REPUBLIC, St. Louis, Mo., 


or at the New York Office, 146 Times Building. 
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. tising only in the colder seasons of the year. 








All. 
The Year 
Around. 


When women and men are awake winters 
and asleep summers, when summer street cars 
stop running and summer tides stop flowing, 
then will the advertiser have excuse for adver- 


The man who makes money does not ‘let folks, 
forget him. He advertises all the year around, 
and he advertises to the country people, the 
class of people reached by the 


1400 Papers 


of the Atlantic Coast Lists. 


































3 
f ' whe 
@ 


























A JOURNAL FOR 


PRINTERS’ INK. 


ADVERTISERS. 


ENTERED as SECOND-CLASS MATTER AT THE NEW York, N. Y., Post-Orrice, JUNE 29, 1893. 
NEW YORK, Juty 4, 1894. 


Vol. XI. 





A SUBSTITUTE FOR ELECTRO- 
TYPES. 


‘By John Irving Romer. 


Every advertiser, it seems, does not 
understand the utility of the matrix as 


a substitute for 
electrotypes, 
and I am asked 
to let the read- 
ers of PRINT- 
ERS’ INK gener- 
ally into the 
secret. 

All the large 
daily papers 
nowadays are 
stereotyped. It 
is not necessary 
to give here a 
technical de- 
scription of the 
process, but any 
one can get a 
clear idea of it 
by going into a 
newspaper of- 
fice about the 
time the forms 
are sent to the 
stereotypers. 
Suffice it to say 
that a sheet of 
thin, pulpy ma- 
terial is laid on 
top of the type, 
a heavy blank- 
et is placed 
above that, and 
then heat and 
pressure are 
applied until an 
impression of 
every letter on 
the page has 
been thorough- 
ly conveyed to 
this material, or 


** matrix,” as it is nowcalled. The 
matrix is allowed to cool and harden 
in this form, when liquid type metal 
is run into it and a complete plate of 
a newspaper page, ready for printing, 
It takes just ten minutes 


is the result. 








failed. 


No. 1. 


to obtain one of these matrices after 
the forms have been passed by the 
proof-reader. 


Now, it occurred to some bright ad- 





vertiser that instead of going to the ex- 
pense, time and trouble of furnishing 


papers with 
metal electro- 
types, he could 
send out mat- 
rices and let the 
publisher ‘‘ do 
the rest.” The 
result is that the 
process is being 
used to good ad- 
vantage by some 
of the wide- 
awake local ad- 
vertisers, and 
by a few of the 


general adver- 
tisers, notably 
C. I. Hood & 


Co., of Lowell, 
Mass. 

The picture 
herewith gives 
somewhat of an 
idea of the gen- 
eral characteris- 
tics of an adver- 
tiser’s m/ftrix. 
The idea will be 
further eluci- 
dated by tracing 
from beginning 
to end this par- 
ticular order,- 
which was 
placed by the 
Desmond 
Dunne Co., of 
Brooklyn,an ad- 
vertising agency 
which tries to 
give its clients 
the advantage of 


every “up-to-date” method. A big 
dry goods house (one of its patrons) 
buys out a smaller house which has 
It is determined to hold a 
** sacrifice” sale of $100,000 worth 
of goods on the premises of the 
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defunct firm. The agency is notified, 
and one of its staff of writers is quickly 
on the spot. He finds the head of the 
house almost buried under the details 
of remodeling the store and preparing 
for the. great sale. The agency man 
interviews him in reportorial style, and 
in a few moments the points for the ad 
{which is to be 150 lines double! col- 
umn) are secured. The senior partner 
now has his valuable time free to at- 
tend to other matters, and the agency 
takes up the work of producing the ad. 

The copy prepared, it is taken to 
the newspaper office which is most 
likely to do the typographical part 
creditably. In this case the New York 
Evening Sun was selected, for, under 
the management of Messrs. Paddock 
and Bradley, it has secured a fine as- 
sortment of the latest display type. 

The proofs are submitted to theadver- 
tiser and alterations suggested by the 
members of the firm are carried out. 
About noon the order ‘‘O. K.” isattach- 
ed to the proof, and the order, ‘* Furnish 
one dozen matrices,” added. At half- 
past twelve the newspaper receives 
the order, and at half-past two the 
agency man is going the rounds of the 
newspaper offices distributing the mat- 
rices and arguing with clerks and city 
editors for ‘* position” and gratuitous 
notices (of which latter, it may be added, 
he succeeds in securing a liberal share). 

The matrices make a small, light 
package, but that quantity of metal 
electrotypes would have required the 
assistance of a dray horse. The ad- 
vertiser now has his advertisement ap- 
pear in every newspaper just as he 
wants it, and without any delay or ex- 

nse. As a border has been placed 
around the advertisement, the newspa- 
pers which have specially narrow col- 
umns (New York World and Journa/) 
merely cut that part of it off. 

The newspapers are pleased because 
they are saved the expense of type- 
setting, the advertiser is pleased be- 
cause he gets in every paper exactly 
the typographical effect he intended, 
and everybody is happy ! 

What is to prevent the matrix from 
entirely taking the place of electrotypes 
among papers that have stereotyping 
outfits? The saving in postage or ex- 
pressage alone is a big item with gen- 
eral advertisers who send out a number 
of changes of copy. 

The saving in the making of elec- 
trotypes is also considerable, as any 
newspaper will be glad to make a lim- 


ited number of matrices free of charge 
for a regular patron. 

But I came near forgetting the moral 
of this tale, and that is that the pro- 
gressive advertising agent can prove 
himself of great value to the advertiser 
in many ways. Possibly PRINTERS’ 
InK’s readers have heard something 
like that before ! 


Sith aS 


There’s a concern over in Brooklyn 
that does a lot of advertising. Every 
now and then they open a new store, 
and each one seems to do a big busi- 
ness ; consequently it looks as though 
they made advertising pay. Of late 
they have opened stores in New York 
and these appear to be rather live in- 
stitutions also. The advertisements 
of this house are arranged with so much 
attention to symmetry that they sug- 
gest pieces of statuary. They tell the 
story in a readable way ; but more than 
this to the casual observer who glances 
at them and does not read, they are 
actually pretty, and leave a pleasant 
impression. Oneother point is worthy 
of mention, The New York dailies 
insert Brooklyn ads for just half the 
price demanded for the same space 
when occupied by a New York City 
merchant. What sort of an idea 
would it be for Macy ; Hilton, Hughes 
& Co. and others to establish Brooklyn 
branches with a view of cutting their 
New York advertising expenses in two? 


0! OH! 
This advertisement is cut from the 


Echo, a new daily paper published in 
Halifax, N. S.: 


pOno’s 
tOnprv. 


See those two 0°s? How white 
they are inside! 
This is a psychological advertisement. 


When you see our name we wish you 
to think of cleanliness. 


We leave the — and take out the 
irt. 


POND’S - LONDRY, 


62 and 64 Granville St. 
Telephone 999. 
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which any newspaper named in the book will be privi- 
leged to tell its own story in its own way, in plain read- 
ing matter type. 

In every place in the book, where a paper is mentioned, an 
asterisk and foot note will refer the reader to the clause 
or page where the publisher tells his own story. 

There will be no objections to illustrations—subject to ap- 
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‘a All facts and statistics in Printers’ Ink Year Book for 1894 +19 
OTT will be based upon the last issue of the American News- +9 
ytt paper Directory. 4 ’ 
2 {| The number of newspapers is now so great that advertisers ‘ 
‘ % are compelled to make choice among them. : 
4++ It isimportant, both to advertiser and publisher, that the best A 
‘ x I newspapers should be known and recognized as such. ‘ 
OTT Out of the more than 20,000 newspapers published only about ‘ 
+4 2,000 will be catalogued in the Printers’ Ink Year Book A 
ptr for 1894. 4 , 
Tt A place in the book will possess a considerable advertising 114 
A+ value to the papers entitled to it. it 
OTT Publishers who wish to obtain copies of Printers’ Ink Year TT 
OTT Book for 1894, for distribution among advertising patrons 19g 
A+ and others, will be supplied at a low price per hundred or 14% 
‘ ame thousand. TE ‘ 
Str A publisher ordering 500 copies or more may have a dis- Tr 
“aan plaved advertisement of his own paper, occupying the full {+ 
am last outside cover page of his own edition, without addi- TT 
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+{ The Printers’ Ink Year Book for 1894 will.contain displayed {1 
advertisements, and there will also be an Appendix, in TT 
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The 


AMERICAN NEWSPAPER DIRECTORY 


for 1894. 


Mr. Charles H. Fletcher, the president and advertising manager of the Cen- 
taur Company, selects the mediums for advertising Castoria with such excellent 
results that he is very properly regarded as one of America's expert and success- 
ful advertisers. Few men have a better knowledge of the value and circulations 
of the various mediums than he, and, hence, few are more qualified to express an 
opinion as to the value to advertisers of the American Newspaper Directory. 

“In my judgment,” said Mr. Fletcher, “no publisher who has advertising 
space to sell is right in refusing a statement of the exact number of copies of his 
paper printed. I therefore consider a Directory necessary to advertisers. I am 
positive that the book issued by Geo. P. Rowell & Co. is more reliable and con- 
tains a larger amount of information essential to advertisers than the Directories 
issued by other firms, greater pains evidently being taken by its publishers to se- 
cure correct reports. Although Geo. P. Rowell & Co. have to depend, to a consid- 
erable extent, on the advertising patronage of publishers to defray the cost of 
publishing the book, I do not believe for a moment that it influences them in 
the ratings they accord. 

“If incorrect reports appear, such mistakes could not occur if definite and 
signed statements were furnished by the newspaper publishers interested. 

“T am persuaded that the value of the Directory would be greatly increased 
to advertisers if it contained fewer estimated circulations and more which are 
guaranteed and proved. 

“ An advertiser who has no private sources of information through which he 
can ascertain the circulation of a journal cannot do better,in my opinion, than 
be guided by the Directory reports in making up a list of mediums to give busi- 
ness to.” 


va oa 


* PRICE FIVE DOLLARS. 


Net cash. If delivered by mail, 30 cents extra is required for postage. 
No reduction or commission to any one. 


GEO. P. ROWELL & CO., Publishers, 
10 Spruce Street, New York. 
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To the Publisher: 


If you desire to obtain a specified number of due 
bills like this, 





; 
7 
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Good to Bearer 


FOR 


Two Dollars. 


Payable, if presented before January Ist, 1896, by a 
year’s subscription to 


PRINTERS’ INK, 


A Journal for Advertisers. 
To be sent to the name and address written on the 
back of this due bill. 


Void if not presented at the office of PRINTERS’ INK, 
No. 10 Spruce St., New York, within the time specified. 


a B.D 
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You can have as many as we can agree upon, and 
pay for them by inserting an advertisement in your 
paper. 

The weekly perusal of Printers’ InxK will make 
your most liberal advertisers more liberal: your 
most successful advertisers more successful: your 
most intelligent advertisers more competent to 
achieve greater successes. There is no reason why 
each one should not pay good money for his sub- 
scription for Printers’ Inx, and thank you also 
for calling his attention to The Little Schoolmas- 
ter in the Art of Advertising. 

If interested, please address, 


PRINTERS’ INK, 
10 Spruce St., New York. 
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COMPARATIVE VALUE OF EXTEN- 
SIVELY PATRONIZED MEDIUMS. 


The efforts made by some publishers 
to show how favorably their journals 
compare with other publications in the 
quantity of advertising printed, appear 
to be inspired by a belief that an ad- 
vertiser is liable to patronize a medium 
simply because other advertisers do. 

That this belief is not altogether 
without justification is made manifest 
by the many newly started journals 
which come to an early end, not 
through lack of readers, but the refusal 
of advertisers to give them business 
because their columns are not already 
filled with other advertisers’ announce- 
ments. 

So well is this fact recognized that 
many new publications insert the ad- 
vertisements of some firms free in or- 
der to secure the business of others. 

At the same time, there are papers 
which have been in existence many 
years that continue to retain the pat- 
ronage of advertisers long after they 
have lost the circulation necessary to 
make advertising in them profitable. 
Their patrons will explain that they 
continue to give them business because 
other advertisers do. 

All this constrains one to conclude 
that the publishers are not mistaken in 
believing many advertisers are influ- 
enced to employ a medium by the large 
number of advertising patrons it al- 
ready possesses. 

Mr. Gerald S. Dalton, the brainy 
gentleman who for more than fourteen 
years has superintended the advertising 
of Sozodont, being asked by a repre- 
sentative of this journal if he was one 
of these advertisers, said : 

‘* I scarcely believe I am influenced 
by such a consideration in the selection 
of mediums. Some papers have no 
advertising because they possess few 
readers, and, hence, though an adver- 
tisement in them may cost little and is 
liable to be seen, the money paid for it 
is not a good investment. ‘There are 
other papers which have a large quan- 
tity of advertising because of the in- 
dustry and perseverance of their solicit- 
ors. This, of course, does not prove 
them to be valuable mediums. 

**I believe an adyertisement in a 
paper of limited circulation and adver- 
tising patronage is likely to bring bet- 
ter returns than one buried among a 


mass of other announcements in a me-- 


dium of largecirculation. The volume 


of advertising in some Sunday journals 
is so enormous, compared with the 
quantity of reading matter, that their 
value as mediums must necessarily be 
diminished. 

‘*T have an idea that many adver- 
tisers are inclined to favor the well 
patronized mediums rather than those 
with a limited amount of business, be- 
cause of a conviction that other adver- 
tisers would not use them if uncertain 
of their merit. 

‘*Many advertisers have means of 
ascertaining the exact value of any 
medium they employ and, hence, when 
their advertisements are seen in a 
paper, it is natural to conclude that it 
is a profitable medium to use. 

‘* While I am confident that a jour- 
nal whose volume of advertisements is 
out of all proportion to its reading 
matter is likely to repel many readers, 
Ido not doubt that a class of adver- 
tisements, such as dry goods, is cer- 
tain to attract readers. ‘The more bar- 
gain sale announcements a paper has, 
the greater is its popularity with women 
and the better medium it becomes for 
advertising dry goods. 

“*T believe what principally inspires 
an advertiser to give business to the 
more crowded mediums is the an- 
nouncements of business rivals which 
he is likely to see in their columns. 
He is cognizant of the fact that the 
greater the number of advertisers of the 
same kind of article who utilize a pa- 
per, the better medium it is for adver- 
tising that article. If only one kind 
of bicycle is advertised in a journal its 
value as a medium for bicycle adver- 
tising will not be so great as if adozen 
different kinds were advertised in it. 
One bicycle advertisement may not 
attract attention, but an entire page of 
such advertisements cannot fail to be 
seen. If.the persons who see it are 
interested in bicycles, the probabilities 
are they will read all the advertise- 
ments.” 

Another advertiser interrogated upon 
the subject is Mr. E. S. Burnham, the 
proprietor of Clam Bouillon, an article 
advertised to a considerable extent in 
out of town papers. Mr. Burnham is 
his own advertising manager and ex- 
ercises especial care in the selection of 
mediums. 

‘*A paper crowded with advertising,” 
said Mr. Burnham, ‘‘ has no better 
prospect of securing my business than 
one of smaller circulation and more 
limited patronage. Advertising solicit- 
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ors who call on me frequently offer, 
as a reason why I should utilize the 
mediums they represent, the large ex- 
tent to which they are utilized by other 
advertisers. This does not impress me 
at all, because I am satisfied that many 
journals owe their enormous volume of 
advertisements to the various schemes 
resorted to by their publishers for pro- 
curing business. ‘Then I believe that 
the larger quantity of advertising a 
paper carries, the less chance there is 
of an advertisement in it being seen 
and read. 

‘*T am persuaded that not one per- 
son in a hundred who takes up a paper 
or magazine has any desire to read 
anything but the regular reading matter. 
When an advertisement attracts a 
reader's attention, it is more by accident 
than from any other cause. Now, in 
my opinion, the fewer advertisements 
a paper contains, the better chance any 
one of them has of attracting attention, 
and therefore, if I had to choose be- 
tween a medium of moderate circula- 
tion and limited advertising patronage 
and one of large circulation and crowded 
with business, I would take the former, 
as notwithstanding its smaller circula- 
tion an advertisement in it would 
probably be seen by a greater number 
of people and, of course, give better 
results for the comparatively small 
amount of money its insertion costs. 

‘‘If the advertisements I use, how- 
ever, were in the form of reading 
notices, or were of astartling character, 
or filled sufficient space to preclude the 
possibility of their escaping the reader's 
attention, I should not be so disin- 
clined to favor the crowded mediums. 

‘**T hardly know whether it is good 
policy to use a medium simply because 
all the large and successful advertisers 
employ it. ‘The men who seek pub- 
licity for their goods on a big scale 
seldom take the trouble to trace results 
and, consequently, they do not know 
if any particular medium is profitable 
or otherwise. Some advertisers can 
and do trace results, but they are usu- 
ally the ones whose advertising ex- 
penditure is limited. The large adver- 
tisers use all kinds of papers, some 
of which give good results and some 
poor. Whether the crowded mediums 
are of the former or the latter class, it 
is impossible to say. 

**T do not think I am liable to be 
influenced to use any paper by seeing 
the advertisements of business com- 
petitors in it. If I considered it was 








PRINTERS’ INK. 9 


not a good medium I should naturally 
conclude that a competitor was iosing 
money by advertising in it. This 
would not inspire me with any desire 
to follow his example. 

“*Tn all this, I am merely speaking 
for myself. I have no doubt that 
many advertisers are influenced to give 
business to a paper by the fact of ‘its 
being extensively used by others. I, 
therefore, believe a publisher is not un- 
wise in endeavoring to show how well 
the advertising columns of his paper 
are patronized. Advertisers seem very 
much like a flock of sheep in that 
many follow where one leads. Adver- 
tising space is the same as other com- 
modities. If a certain brand is known 
to have a large sale, the impression is 
created that it must be of sufficient 
value to be worth the money charged 
for it.” 


MEDICINE MEN’S MISTAKES. 








Patent medicines of all sorts are ad- 
vertised extensively, expensively and 
badly. How extensively and at what 
cost anybody interested may see for 
himself. That most of the advertising 
is bad, however, the medicine men and 
their advertisement writers would prob- 
ably deny. ‘‘It brings business,” 
they say. Yes, and wind drives a 
ship along, but steam will drive it 
faster. A certain ‘* sarsaparilla” is a 
good example of bad advertising. It 
is put forth asa cure for an amazing 
variety of diseases. Messrs, Bonnet 
& Co. (I have changed the name a 
little) say they cure indigestion, ma- 
laria, chills and fever, nervous pros- 
tration, catarrh, ulcers and tnsomnia. 
All from the same bottle, gentlemen ! 
But why stop here? Why not say 
that the sarsaparilla will set broken 
legs and correct irregularities of the 
teeth ? 

If the malaria, chills, etc., are but 
varying symptoms of one disorder, 
then there is some ground for believ- 
ing that a medicine curing that dis- 
order will put an end to diseases that 
seem to have nothing in common, 
But no such claim is made by Bonnet 
& Co., and their ads are quackish in 
the extreme. Right here let me ex- 
press a doubt of the advertising value 
of cuts representing atrociously ugly 
people who, if they will persist in liv- 
ing, ought to wear masks, - 

A great deal of money is spent in 
laudation of a so-called ‘* tonic” with 
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a French name. It is ‘‘ indorsed,” of 
course, but the testimonials come, or 
purport to come, from people much more 
widely known in Europe than here. 
I wonder how many passengers who 
travel each day on the Third avenue 
elevated cars will buy a medicine be- 
cause Pere Didon, Ambroise Thomas 
and Victorien Sardou are said to have 
received benefit fromit. These testi- 
monials, by the way, are about as 
sensible as the messages from spirit- 
land given out by a_ hard-working 
“*medium.” The tonic, I am told, is 
simply cocoa wine and prunes. 

A costly error in the preparation of 
reading notices is a weak, diffuse and 
tautological style, arising, I suppose, 
from a childish eagerness to conceal 
the fact that the notice is an advertise- 
ment. How long would any em- 
ployer keep a salesman who exhausted 
his ingenuity in hiding a desire to sell 
goods? Fine specimens of bad 
“*readers” comes from a house that 
makes a medicinal whiskey. In the 
New York Press of May 14, 1894, the 
whiskey men take up thirty-four lines 
of nonpareil, not counting the head, 
to say that people take cold in summer 
because their clothes are too thin, and 
that *s whiskey will cure the cold. 
I find in a theater programme eighteen 
lines of stupidity and bad English de- 
voted to the proposition that the imita- 
tions of a preparation of petroleum are 
not as good as the original. The 
writer forgets to tell what the original 
will do. 

Writers of medicine ads are wedded 
to a few threadbare phrases, and there 
seems no prospect of adivorce. Seven 
medicines out of ten, I should say, are 
‘*indorséd” by ‘‘ prominent physi- 
cians.” The word ‘‘ miraculous” has 
lost much of its force since its per- 
sistent use by makers of corn plasters 
and hair restorers. ‘‘ Purely Vege- 
table” is another worked-to-death ex- 
pression, as if some of the rankest 
poisons were not ‘‘ purely vegetable.” 

An old newspaper man is amused at 
the clumsy attempts of the medicine 
advertisers to make their notices look 
like news. The reporter’s style is a 
poor model for imitation, Lord knows, 
but no news story begins with a doleful 
reflection about the danger of being 
thin and feeling tired. And then the 
unearthly head-lines. 

Some day the right firm of medicine 
makers will get hold of the right ad- 
vertisement writer and there will be a 





PRINTERS’ 





INK. 
jolly rattling of dry bones in the vale 


ef Jehoshaphat. This writer will 
know something of physiology, some- 
thing of English composition, and 
much of human nature. He will ‘‘ take 
time to be brief,” considering a day 
well spent if he shall have produced in 
it one really good y-inch or 6-inch ad. 
He will not take up time and money in 
puerile attempts to hide the nature of 
his writings. He will shun conven- 
tional phrases and technical terms as 
he would shun yellow fever. He will 
have over his ‘*‘ experienced ” rivals the 
same advantage that little Gen. Buona- 
parte had over the ‘‘trained” and 
**educated” Austrian commanders, 
whose army he knocked into smith- 
ereens in 1796. 
JosEPH ELDRIDGE Esray. 
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A LEGAL OPINION. 


Office of Gtascock & Co. 
Patent Atturneys, 606 F St., N.w. 
WASHINGTON, D. C., June 21, 1894. 
Editor of Printers’ Ink: 

We have been reading with much interest 
your articles relative to ‘ Is It Right?’’ and 
especially Mr. Longendyke’s letter in your 
issue of Jens 20. 

That gentleman acknowledges that he util- 
ized the Ripans Tabules trade-mark, and we 
think it very wise on his part that he did. Not 
that the sale of wagons will be increased to 
any great extent through the extensive ad- 
vertisement of the Ripans trade-mark, but 
from the peculiar formation of the mark and 
the special adaptability to his purpose. He 
evidently desired to adopt a suggestive trade-— 
mark, and we are of the opinion that he has 
been successful. One of the distinguishing 
features of a carriage or wagon is its wheels, 
and Mr. Longendyke, by using in his trade- 
mark a number of circles and circular curves 
arranged in a symmetrical and attractive man- 
ner, has produced a significant trade-mark, 
which is very apt to suggest by innuendo to 
the public carriages or wagons, or anything 
with wheels. 

We think Mr. Longendyke deserves great 
credit for thus making use of what he sees 
and reads. His combination is not only a 
good trade-mark, but it is a good advertise- 
ment; and as to his adoption being a moral 
“theft ’? is beyond our comprehension. 

Legal'y it is positively not a theft. The 
laws provide that similar trade-marks may be 
appropriated, and even registered, by differ- 
ent parties for different classes of merchan- 
dise. Every day we see the identica/ “star” 
trade-mark on several different classes of 
goods, We see it on iron, on shirts, on lead 

ncils, on soap, on paper, on beer, on to- 
om and for newspaper names, is there 
any reasonable ground for contention between 
the Washington Star and Star Soap? If so, 
the same ground might exist for contention 
between a similar trade-mark for medicine 
and wagons. Yes, it is right. 

Respectfully, Grascock & Co, 


—_—_+o oe —__——_—_ 

Homceopatuy: Allopathy—Hahnemann in- 

vented both terms,—St. Joseph (M1o,) Medical 
Herald, 
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DISPLAY TYPE AND PICTURES ARE BARRED. 












INK. 








This is not a huckleberry pudding. It is 


the picture of a portion of the first page of the 


Springfield, Mass., Repuddican, a newspaper that pays particular attention to its ty pograph- 


ical appearance, 





OXFORDS, Foner ing, ue, | oeonnns 
OXFORDS.| BUTTER ee 
kono VERMONT DAIRY PRINTS. WEDDING GiLveR 
‘We have Eddy & Webster's Colebrated line of Fancy 360 por pound. bave oow for 
Q*F0KDR, oorees mesons |E youn | Ssuane curr 
[AND Guirrgns. at a — aol weo- | com aan omeik 
High or Low Cat, all colors, and the Latest Or- ments from the Vermont makers, and bave DING that are sare to please. 
Designs. cade petese Ser qutch exten, nase Our assortment of 
= WEDDING SILVER 
_ RUSSET SHOES lyon go ~- | Sao 
and RUSSET Lace an¢ Oxfords. Im Gpound tins, just from Vermont, st oF a 
pu ore “m7 JEWELER pyussann, 
BREWER &COBURN M.D. Lponaes 408 MAIN ST. 
480 MAIN ST., WALKER BLOCK. COURT SQUARE GROCERY, 435 MAIN ST. 


























“HC ROCKER'S B**™ 
oR 


puis MMaAsuractuxine Cc 





COTOSUET, $$oME FOLKS HAVE TROUBLE ease 
THE CAUSED BY POOR FLOUR gtx aXND H° W478 
Bocu Peorce Can Get Iumepiare 
Coston Send Ol, which we teaee eoeer en Ruisir or Usee | _aeed 


VENTILATING, pe MEINO, 














we feel epotident that you will use po other 
shortening tn your housebold. Made only by 
ST & Company, 
Fata patan Grocers tn your 
GEO. NYE & CO, 


WHOLESADE AGENTS. 














ABKE’S IRON BITTERS 
FOR YOUR APPETITE. 





OF THE RITCHEY. 
TREY APS THE B= 
DONT Fall TO KXaAMINE THEM, 
Eoxomy oF FuEL, 
EXELLENT BRKkens, 
Fete APPEARANCE, on 
ASE OF MAS4GEMERT, ‘wood, only about 150 feet from 


ARE A FEW OF THEIR GOOD POINTS. 
An examination will cost you little trouble, and 
ARE VALUABLE TESTIMOVIAL OF 4 LEAD | ay ocing you years of comfort in the kitches aad 


COTOSUET opus parer- || “So ruesrsaunua 
eee See ata eon aY (36 ap 37 Lruas St. Srnivorisie, Mass. 
and Is used to the same manner. GBLEY & }ooRR Aaction Sales. 

COTOSUET [{Visnast prorzary 
Cmetne Regine i808 sa or RICHMOND a ype 
sos gun van. sok. sous pron: f= BANGES. FRIDAY, MAY 11-1 AM 


([WorPexeMent How 
36 BOND STREET. 
‘This property is rented now for §336 per year. 

‘Would rent for more. Is just off Main street, ac@ 
fe tn a lopality where 1 will always rent. 
12 O'CLOCK, 
Goon Buorre Lt 
“south side of Worcester avenue in Bright} 
‘This ts likely to prove a bargain. Sue: 
Pes order C. H. Barrows, att'y. 
N. D. WINTER, Auct. 











TO BE SURE. 

Printers’ Ink is a great favorite among 
our retail merchants, who are constantly fol- 
lowing some of its bright, new and business- 
winning ideas, F. B. PALMER. 

Oskaloosa, Iowa, — 18, 1894. 





“JUDICIOUS ADVE RTISING.” 


Grocer— John, how are those dressed chick- 
ens out front going? 

Clerk—Very slow, sir. We've only sold one 
or two since T put th them out this morning. 

3rocer—Well, we'll have to hurry up and 
get rid of them or we'll lose the whole lot. 
_ a sign, “Ali Sold,” and stick it on the 
ile. 

Grocer (two hours later)—John, are there 
many of the chickens still left ? 

Clerk—No, sir ; they'reall gone long ago. I 
hadn't put out the sign more than a few min 
utes until every last woman passing by stopped 
when she saw it, and insisted on buying a 
chicken, ConDon, 
Portsmouth, O., June 20, 1894 


THEY ARE SLUMBERING. 
Washington County has more slumbering 
resources than any county in Idaho,— Weiser, 
ldaho, Signal. 








_ 

Frank SippALt, the Philadelphiasoap man, 
says: “I have confined my advertising en 
tirely to newspapers, The man who does not 
read a newspaper does not use soap.””—Xa- 
leigh, N. C., Visitor. 


+r 


HAS A CINCH ON 'EM. 


The Washington, N. J., Star issues this 
unique announcement: 








Once a Subscriber 
Always a Subscriber. 
That’s the record on the Star. 
Don’t subscribe unless you 
mean to stay, because you can’t 
| trop it. 








1 
i 
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QUITE A MESS. 
Cincinnatl, Ohio, June 21, 1894. 
Editor of Printens’ Inx: 
During several months past the Big Four 
Railroad has been running, in a daily paper 








ere, brie 
; reading no- 
-“A PRETTY MEss.” tices with 


cartoon, 
containing a 
play on 
words, like 
inclosed 
sample. 
They or- 
iginated 
with E. O. 
Mc Cormick 
passenger 
traffic man- 
ager, who 
is a_ thor- 
ough believ- 
er in the 
beauties of 
printers, 
and any- 
thing with 
which he is 
connectedin 
a__ business 





“Were not some of 
Cincinnati. who were 
Scrape near Pelee is} 


to oe k mens Way seems 
is on the ; 
Sar night? Big to spring 
the other, “and they 


cal gete | into promi- 
eS ares See 
mess. 
magic, One 
day, after 
the ads had 
been running some time and were attracting 
much attention, McCormick happened to be 
seatedin a restaurant immediately behind the 
agent for a rival line, and overheard this re- 
mark: *‘ Have you seenthose rotten ads the 
Big Fourisrunning in the /’ost ? 1 look forthem 
every evening just to see what new absurdity 
they will spring.’’ Mac arose and cheerfully 
tted his critic's head. ‘‘ There you are, my 
tee !’’ he smiled, ‘* For the same reason that 
uu look at them, others will do likewise. 














©? 
And the critic saw. 
Epna C, Jackson, 
Box 639, Cincinnati, Ohio. 





NEWSPAPER ENGLISH OR ANATOMICAL 
/ ACCIDENTS, ‘ 

He kissed her passionately upon her reap- 
rance.—/Jefferson Souvenir. 


/~ She whipped him upon his return.— Burding- 


ton Hawkee. 

He kissed her back.—A ¢lanta Constitution. 

She seated herself upon his entering.—A /dia 
Democrat. 

We thought she sat down upon her being 
asked.—Saturday Gvessip. 

She fainted upon his departure.—Lynn 
Union. 

He kicked the tramp upon his setting down. 
—American Pharmacist, 

We feel compelled to refer to the poor wom 
an who was shot in the oil regions.— Medicad 
World. 

And why not drop a tear for the man who 
was fatally stabbed in the rotunda. and for 
him who was kicked on the highway ?— Med?- 
cal Age. . 

Why not mention the fact of a man being 
shot in the water works ?—Ca/. Med. Jour. 

How abcut the woman who was hurt in the 
fracas?— Railway Age. 


A Chicago foot pad was shot in the tunnel, / 


—Western Medical Reporter, Chicago, Lil, / 
/ 


FROM ‘AN ADVERTISER’S STANDPOINT. 
Rost. H. Incersoit & Bro, 
Manufacturers and Jobbers. t 
65 CorTLANDT St., N. Y., June 21, 1894. 


Editor of Prixters’ Ink: 

As advertisers in a small way we receive 
rate cards of various kinds—good, bad and in- 
different, We think, however, that one of the 
bad kind is the inclesed, Fancy buying one- 
quarter-page space as cheap as two inches 
and two inches as cheap as one—seven lines 
for $42 and eight for $25, and so on. We 
wonder who will be fool enough to pay $42 for 
seven lines six times when he can get eight 
lines for the same period for $25. Wonder if 
there are any worse than this in existence. 

Yours truly, 
R, H. InGersoit & Bro, 
E, J. Wood, Adv. Mgr. 





Peterson and Arthur’s Magazines 
COMBINATION RATES, 


THIS SCHEDULE OF RATES 
will enable the advertiser to ascertain at once 
the exact cost of inserting an adv. in both Ar- 
thur’s and Peterson’s manganese. 
amounts are net, all discounts for time having 
been deducted. Rate, $1.00 per line until 48 lines 
are used, then pro rata of page rate. 
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MIXING POETRY WITH VARNISH. 
** Meadow, grove and stream, 

The earth and every common sight, 
‘To me did seem 

Appareled in celestial light— 

The glory and the freshness 
Of a dream.” 

Editor of Priters’ Ink: 

Dear Sir—1 did not know that Robert 
Browning was so pronounced a plagiarist as 
the Murphy Varnish Company, in their adver- 
tisement in the June Century, would lead 
one to believe. These well-known adver- 
tisers will confer a favor to many readers of 
Printers’ Ink if they will kindly say where 
in/ Browning’s works the quotation can be 
fpund, which is taken from the first stanza of 

ordsworth's celebrated Ode to Immortality, 

Henry S. Howanp. 


RocHEsTER, June 20, 1894. 



































IT 1S A HELP! INDEED IT IS! 


Office of the Boarp or HEALTH. 
Paterson, N, J., June 21, 1894. t 
Editor of Painters’ Ink: 

Dear Str—Some months ago I wrote to 
you asking advice as to what work or works I 
should study to become a fair ad writer. 

I received F eee modest reply, s short and to 
the point, * d Printers’ Ink.” 

I studied it thoroughly and followed your 
directions. 

One thing I can say, Printers’ Inx (from 
the title one might think it only for printers) 
is a help to any business man, 

Respectfully, 
Joseru B. Mitts, 
Sec’y Health Dept. 


Oe 
FROM BOSTON. 


The Plymouth Rock Pants Co. has ordered 
its age ncy to put out no advertising business 
for them during the summer months. 

The smartest man in the advertising line in 
New England is Frank B. Stevens. e is the 
chap that looks after his clients and sees that 
they get what they pay for. They do say 
that ifs special position is to be had it takes 
him to close the di me one also asserts 
that Mr. Stevens values his services rather 
high. That is as it should be. 

Imer Rice, one of the cleverest reporters 
of the Hera/d staff, is now the advertising 
man for the X-Zalia MedicineCo. SnHaw. 


Sn 
WHISKERS DIED HERF, 
PARKERSBURG, W. Va. } 
June 2tst, 1894. 
Editor of Printers’ Ink : 

Dear Sir—I am a regular reader of your 
interesting little paper, and anxiously await 
its arrival every week. 

In a barber shop i in this city is the bold sign 
on the window, ** Whiskers bied Here.” It 
is needless to say that the owner has plenty of 
spare time. In a certain clothing store is, 

Hear our Shirt Tales,’’ and one of our real 
estate agents says, “*‘ Own your Own Home.” 

JuLiax. 


—_—_- > 
AN UNDERTAKER’S DEVICE, 

The ridiculous and the pathetic come in 
close juxtaposition in the window of a Ninth 
avenue undertaker, wlio displays among other 
funeral emblems a clock made of immortelles. 
It is the ordinary type of kitchen clock, with 
a semi-circular dome rising above the face 
and the pendulum swinging below, The 
standard of the time-piece bears the inscrip- 
tion, in purple letters on a white ground, 
“The our.” This lugubrious conceit 
finds favor with West Side mourners, the 
point of the allusion being furnished by the 
arrangement of the hands so as to indicate 
the precise moment of dissolution.—V. Y. 
Tribune. 


GOOD-WILL, 

There is nothing to our mind so broad- 
spoken of the inherent uprightness of man, or 
so strongly illustrative of our native depend- 
ence upon the integrity of our fellows, as the 
confidence with which the honest buyer enters 
into a commercial transaction with a mer- 
chant of — and repute. It is the 
sincere tribute that intelligence pays to 
integrity ; it is the most valuable portion of a 
merchant’s possessions ; it is the coveted jewel 
that forages has hidden its resplendence under 
the honorable yet humble phrase, “ G 
will.”— The Haberdasher. 
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IT IS THE SIXTH. 





I have taken all the afternoon to read the 
editorials, and have only a half hour to do the 
women’s page, and everybody says it is the 
very best page for women that is in any of the 
papers.— Buffalo henge 


Mr. W. E. Bonn, an manager of the Oak- 
land (Cal.) 7rune, has recently assumed the 
position of business manager of the leading 
newspaper of Montana, the Anaconda Stand- 

ard, 


THERE is a certain difference between a 
amigas caption and a gravestone inscrip- 
tion, ne is supposed to tell the whole story 
and the other isn't.—Stoves and Hardware 


Reporter. 
DBOOOOOOOOOOOOOOOGOOOO 
An 
Advertisement 











20 


Oo 
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O 

O 

Oo If you have a sign over 
8 your door, you are an ad- 
re) vertiser. The sign is in- 
O tended to advertise your 
8 business to passers-by. An 
re) advertisement ina reliable 
O paper is many thousand 
O signs spread over man 
re) g Pp y 
‘e) miles, 

oO You can’t carry every- 
Ss body to your sign, but the 
oO Newspaper can carry your 
sign to everybody. 


OOOOCOO@OO0000000000 


OODOCOOCODODONONDODOO000000 


oO 
O 
O 











Classified Advertisements. 
ae ey under this head, two lines or more, 
without display, 25 centsa line Must be 
handed in one week in advance. 
WANTS. 

U*™ the Persian Corn Cure 


PROCURE estimates of Dodd’s Agency, Boston. 
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[HE SOUTHERN MAGAZINE gets Southern 


HE ST. NICHOLAS MAGAZINE ts 
T attention, and deserves it. od el 
UBLISHEKS to swap inch with us th: 
P months. RECORD. On ORD? Ontario, Cal. athe 
Be eT Pua Bre senna stamps Fa bought 


by E. T. P. 
Sw max ae 


ANTED— Adv. agen 

aed 1 en 
Ta HARPER ILLUSTRATING SYN, Colum Golusnbas,0. 
Ey wanted. Samples and terms 

6c. postage. SW. MFG. CO., 


Gg ae a ren ao daily in 
ee large co. 
wes <° conte 0 Mine, Sur 8 
roved. 
©. L. MOSES 182 Namen Sey re 
ee writer, maste ater of his business, 
mey- its positio 
“NOVELTY, Fy" ebre Priner fink 7 
W ANIED— man who can sell as good a news 
ink for #0 ets, pouas 20 Later bots. 
WM. JOHNSTON, 10 ) Spruce St., . City. 


EPORTER and solicitor for mennay texte 
retailers, for Also solicitors to “| orders —_ 
aq advertising mat 


+“ C., ” 
T2: iesilteneed advertising men, Office in 
sein the, West. would represent a few dq trade 
Fevers in —— “B.,” 2% Evening 
Bidg., Chicago, Tl. 
Moe (apne men to know the saving of 
labor and money caused by the prep- 
sention 9 ao tn on we » eee writer. 
York 


free. Send 
Fremont, O. 
for 

“ aL. ” it- 


ce GMA. TALK ABOUT I BUSINESS!” 


MALL TALK ABOUT ABOUT BUSIN Ess” pa = 
you to —— anfoty sae 40c., cloth 

Te. Our ca’ lis about and mailed 
free. FREMO. PUBLISHING CO. Fremont, O. 


mbossed cover on a catalogue in- 

ket. Te is is our 
and execute. Write for esti- 
TH, AXTELL & CADY CO., 


6é 


First class 
ADVERTISING SOLICITOR 


Address, with parteniann, 
“ DOUBLEYOU,” care Printe 
FPREE— —Honest, enterprising and vam 
agents furnished first-class bee ~ only. 
References atfonal Boosqnarte ore 
rated, international. AMERICAN AGENTS? 
SOCIATION, Piqua, O. 

ANTE AA ay meed party, th read, 
W cash, to join me in purchase of | : very de. 
ee aren general vert FRED E GRANT, 
he ness. bony, by D 
1623 tgall Ave., Kansas City, 

RACTICAL shar and business manager of 

or job office pe a ae book bindery. 

Will put it in as os : a owner of atins 

position in the office. dress 
CHAS. J. ROBINSON, Maniste Manistee, Mich. 


will pay you to write 
of wi for renee and 
PER ILLUSTRA SYNDICATE, Col sera HAI 
ANTED—A man who has had experience in 
the circulation department of news- 
to take c’ of a daily and wee oe 
ion. This wil a rare o pore to 
Barty Address THE TO. COMMER- 
‘oledo, Ohio. 


WANTED —Position in job ofice. Am sober, 
, industrious and a’ good aes 8 
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LL 
A cd" CREFTENDEN & BOR Domai. 
WwW4z ae by Sacro a, ra 
—_ MaGaZINE to your local hardware merchants 
= 
ete., address D.T. MALLETT, 
Street, New York. 


Bright, young newspaper men run across 
= Sint news neues aay Seat axe 
NK’S (= They m 

of interest All such items 

we . Send along a sample item, and 

our name be - m our mail list, se 
y receive the r regularly an 

learn how to! to lend effective Eid toward it 

Address all communications to - 


ERS’ IN’ New York. 


TO LET. 
ADVERTISING space in ST. NICHOLAS. 





To LET—Front ee in ales No 10 pay oy 


electris i ligh’ it; yy in be subdi- 
vided into several offices. it, $00 a month. 
further FE. GEO. P. 


For 
RO 


——_+oe—__———_ 
NEWSPAPER INSURANCE. 


NSURE it and future future business using 
ST. NICHOLA! sa 


BILLPOSTING AND DISTRIBUTING. 


. bo yy > ation rtising distributor. 
Ave., St. Louis, Mo. 


DO judici clon string ews fio Madieon Any 
I fase any MATHEWS 
S8t., Chicago. 
—_—_—_—_—_~——— 
ADDRESSES AND ADDRESSING. 
Ss" NICHOLAS. 


EW count oe & wn addresses at 


M. ng, and FF 4 
MATHEWS, 880 Madison Bt. Chicago. 


YEND $1 for reliable as of dealers in none © mg 
in mee and South American 
oy: ee & INDUSTRIAL. PRESS, 











P= who have facilities for bi 
isers and consumers into contact 
lists of names and may 
in 4 ines; = this head once for one dollar. 
Cash with 0: 
L™& ETTERS poet sold or youted. Valuable 
lines of fresh le’ tors always or tor 
rental. Write ~ - 
specialt; 


let- 
ters a 
Dearbo: 


~ be 9 





an 
crRowinte eo CO., 112 





STREET CAR ADVERTISING. 
7 J OuNONs figures are never beaten. 
A J. JOHNSON, 261 Broadway, New York City. 
. 
Wat TO FERREE, First National Bank 


Bldg., Hoboken, N. J. N. J. 


FOR crest wet odes vertising in New Bagiend et 
oa M. WINEBURGH, Times Bldg., N.-Y. 


Street Car Advertising, everywhere, 
GEO We LEWISCO., Girard Bidg., Phil’a, Pa: 


IG inducements “for advertising on the ae 
ware | New =. Hoskin 
street cars 


sketches Fe TREAD Mates Temple © Court, gina 
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MISCELLANEOUS. 
Ss* NICHOLAS. 


U™ the Persian Corn Cure. 
Ras dealing with Dodd’s Agency, Bos- 
VE BIBBER'S 
Rollers, 
| MAGAZINE re reaches all the 


TT": SOUTHER ah 
intelligent and i wealthy South. 


Boars without vithout machinery. Instruc- 
tion book, 50 cents. NEWS, Thayer, Kan. 


END cabinet h and 35c. and receive 
— G. FAIRFIELD, Wind 
ERRIFF’S perfect washing machine will boom 
T your circulation Write for eieed Mich = 


prices. PORTLAND MFG. CO., Portland 


USINESS manager for inland dail or wee 
B 'ctiarge cireaistion wants a ‘ wt 


on. Knows 
ter, Address CHAS. J. ROD. 

N, pespee Mich. ihe 
FUN 0 Gr et meet- 
ns Chem- 


on ‘Wednesday, Cs 

, 1894, at 12 o’clock = neem, 28 
ice Street, city of 
upon 


to co! ousand 
value of f one hundred dollars each. 
GEO, P. ROWELL, 


CHAS. N. KEN 
Oscar, G. G. MOSES. 
rity of the Directors. 


New York, June 2. 


——— 
ADVERTISING AGENCIES. 
A™ indorse ST. NICHOLAS. 


Gt Dodd’s Agency, Boston, a trial. 


Get 8. GRANTS. © ,gpecial ad Bee agent for 


NEEsreH, Advertising en Purchasing 
Agency. 19 East 14th St Mth New York. 


wt ey ig and country rs. 
See GEO. W. Pat, Broadway, a 

HAS. K.HAMMITT, Advertising,231 Broadway, 

N.Y., willserve you effectively, economically. 


10 PEAR sale AGENCY. Gievdand.0. oO. 


¥ you wish to advertise an te BY 
ee write to the 
ADVERTISING CO., » 10 Spruce St., New York. 


— NeraPIEELAA Hons wopristor 
asean Be, lew York. 


HARLES — 'LLER’S NEWSPAPER am: 
AGENCY 214 Dearborn St., Chi 


Ses Court, New on Soe, & Established 1 
T*k INTER-STATE FE ADVERTICING AGENCY, 
City, Mo., offers rtise: 
service on reasonable 


ions. We prove — wom If 
flea this field, write to 


ADVERTISEMENT CONSTRUCTORS. 
Ss* NICHOLAS. 


you 


g™ SCARBORO. 
Camere service at Dodd’s Agency, Boston. 


P: yn td ads. They'll ‘ou. DU- 
RT, N. Elm 8t., Westfield, age 
our story in a convincing 

y Station 


anak: ie ‘Jap BeAnBONS, Box 63, 


15 
” 

Bh ty 
it by letter. JED “TED SCARBORO. : 


OOM your sown by a novel novel, iNav 
me for $1. Money 
you wantit. “ NOt TY,” alone Ink. 


Tr dethe want e handsome | 


ORR aa 5 booklets, to be finished 

stare me in the face as I 
words “JED SCARBORO, Box 63, 
Brooklyn. 


y 7 E have turned out more ads and better ones 

Sone other house in the business. WM. 
JOHNSTO: lanager Printers’ Ink Press, 10 
Spruce S8t., “hie York. 


OOLFOLK writes straigh' 
yon wants Sup) 


Wt 
Was aout ton" pad, unless _— ere 208. oH “o ag » 


66 ROOK. of Ideas s for Advertisers.” 50 pat 
Table of egg 


—, 100 lat Pago. Only 3 con cents, g posted. De. 
Sas DS that sell goods.” 


CHARLES “AUSTIN BATES, 
VANDERB Tor BLDG., 
NEW YORK. 


D WRITING of a successful kind 
business experience, an 4 i 
in a plain, honest, con 
t into human 
1. on SoBe © 
y, since uary ven 
= = like my work. Some like nds: one some 
Here are a few : Armour 
Fucking Company ; 8 a@ corn corn salve; ‘Trip Tripler (sh ed 


ss Feary € on cen & Son (shoes) ; H idiardy Co. og 


] not suit, your money back. WALTER w. 
RETT, 335 Central Park, West, N. Y. City. 





PREMIUMS. 

peau users, write to KUHN & CO., Mo- 
line, Il. 

x o’ Brownies” (rubber stam: 

25c.). EAGLE SUPPLY CO., New 


has the best premiums. HOME 
Carib, 42 NY, 42 Worth St., NewYork. 


ee retail 
veri,Ct. 
UR catal 

am 


y. So Lists tree AM AM. the edo Chicago Il ul. 


T. NICHOLAS celebrates his twenty-first birth- 
day so successfully that the first edition of 
the November number is all sold. 
Par 1UMS—Sewing mach machines are the best 
anivoege your circulation. FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, Ill. 


AY writers cand compestince will be re ey 
contest ‘or special 4 
fered Pye specimens of their skill tn the Int. La 
PRINTER fo une. Send 20centsfor sample co; 
Published J co 1. Six prizes offered Tae tk 
LAND PRINTER CO., 214 Monroe St.,Chicago. 
+> ——__—__ 


ILLUSTRATORS AND ILLUSTRATIONS. 
S'- NICHOLAS, 


Wwe ENGRAVING. Best work g*. H. 
SENIOR & CO., 10 ‘O., 10 Spruce St., N.Y. 
and 


bag 4 ~ &, and ecigne for for averting wed 
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66 QTRONG SLAT® conte, weed and bor- 
HEBER WELLS, William 8t., New York. 
‘}’HIS PAPER is Pringed with ink manufact- 
o., L'a, ib Spruce Si vNew York. Special prices 
to cash buyers. ; 


ADVERTISING NOVELTIES. 
Par rates invariable in ST. NICH- 


EWING machines will boom our circulation. 
Wi for and prices. FAVORITE 
MFG. CO., 342 Wabash Ave., Chicago, Ill. 
Ce a MGriather’ Spool dearas 
made toorder. H H. i deanna 
“FOR tee of invi ‘Of inviting ann ouncemen' 
of ‘Advertioing a likely to benefit 
reader as well as advertiser, 4 lines will be in- 
serted under this head once for one dollar. 


FOR SALE. 
ADVERTISING space in ST. NICHOLAS. 


a SVEaTIEE with Dodd’s Agency, Boston. 


Bp eas one aay gpetiins. A. B. 


$3. 50 8. merely “ INC Pa Monn erae Ex Proven. 


py SALE_talt or or controlling interest in il- 
f national reputation. 


Address “ aes BUFORD, ” bes Bowen Ave., © 
ANDSOME Pepe rations and bes gb for mag- 
azines, weeklies 5e. 


BESTE oem RSTS ost 


FO SALE —- vat aie jets Good tn fof 


ny ay Ve 
Pts focaity et EB. RO. iS, Asheville N.C. 
| ee a oo pimeion bey Ray Hk Rapids (lich (Mich.) PRoezEss. 
and advertisi 
town ae conn I 
cause of ~ Address BENJ. F. 
DAVIS, as as above. 
F° SALE—Complete job job ome aed type, 
Gordon 14 in. ef 
net cash. ie items mento ri for ps 
Address if. M. CO., Box 1502, Philadelphia, Pa. 
OR SALE—A web perfecti crear stere- 
outfit ; will run at a speed of 6,000 
$7. 8 or column ipage papers Png? 
ns 23 inches long. New within four co. 
wil be sold cheap. For particulars 
EVENING EXP’ S, Portland, ee 








lished years. - 
ble. No capital added since ‘91. Sales last year 
76 per cent above °92 a’ 
show Fag of 188 
of 9%. Reasons for selling and price made 


ay on lication. Address “‘ MEDICAL,’ 
ter Ink. This notice will appear but 


boon R SALE-The undersigned o 
F owned & for twenty years, 124 lots to in that part 


of Jersey City known as Marion, 
sell them all o ae ‘The bu: 


P y 
no income. map or for other “end 
tion, call on Geo. P. ‘Rowell, No. 10Spruce 8t.,N.Y 


SPECIAL WRITING. 
OULD you like adst Try my “ed. copy” 
will come it’s confidential. G. 
T. V gga they will com R.1L. 


SUPPLIES. 


= BIBBER’S 
re’ Rollers. 


INC ae ote ork | BRUCE & COOK, 19 
Water St.. New York. ork 


I ag | supplies business when noth- 
else will Wry STN ST. NICHOLAS. 


100 ees Saalifontntedywhive or galore, 
. CO., Col- 


IRCULAR letters 4 wognees ant addresses 


tell it f ated oy Ring. G. bee We 
rom b 
WYE, Masonic Temple, : 
paz wy ae M. Plummer & m2 M S 
used by printers anal iblisners ith woh tetas. 
at low 

yee by primer an in ’ Ink. 

Paper, prices for pri rinting. Good linen 

or, Pett hon: fo; clretlar, #3, 


ill heads, circulars, 8}¢x11, 
$10 40; 2% x5 Teri) te in lots ies 
ag ia. ALBERT B. KING, 
St., NY. _- 


AMES ap ADDRESSES — We have over one 
letters from readers of 


Ft jousand 
x, received from all parts of the U. 8. All 
rom EADING OC, 
ies from the or READING 
Rose St., New ork. 


The Printing Ink T sell at sell at 4 cents a pound in 
500spound barrels, at 5 cents a pound in 10pound 
casks, at 6 cents a pound in 2%-pound kegs is 
actually the best news ink that any human being 
ever bought at any price. If you want it a little 
thicker say so when ordering. If a little thinner 
ink is desired all you have to do is to say so. If 
you want it to dry quicker that quality presents 
no difficulty. It you want it blacker I can ac- 
commodate’ you and the cost to one will be no 


more. You need not be at all fearful that.the — 


quality of my ink will not be maintained. The 
quality is the best. I could not sell a better ink 
(news ink, mind you) if you v would pay me a dol- 
lar a pound. The ‘price I ask is high enough. 
No news ink is worth any more if sold for spot 
cash. My method of doing business cuts to the 
bone. I have no bad debts, no salesmen. No 
bookkeeper, no presents to make, no time to 
waste or money to spend in entertaining press- 
men. All I do is to take your money and ship 
the ink. It is true that I warrant my ink to be 
the best in the world, but that costs nothing, for 
every one who buys it acknowledges that fact as 
soon as a trial has been made, and in not a single 
instance has any one suggested returning a bar- 
rel, a cask or a keg. My sales now amount to 


about half a ton a day; some days I sell a ton 
When I began it took me about a month to sell a 
ton. I can supply all that is wanted, and 
promptly. Address WILLIAM JOHNSTON, Fore- 
man of Printers’ Ink Press, 10 Spruce St., N. Y. 


on me 














rem 





ADVERTISING MEDIA, 


ERSIAN Corn Cure. Samples free. Send ad- 
dress to M. COHN, 332 W. 5ist St.,N Y. 

I he! GUIDE. Mailed on receipt of 
stamp. STANLEY DAY, New Market, N. J. 

ARDWARE DEALER’S MAGAZINE. Send 

for adv. rates and copy. igor ews jo We 

CONEE the State of Indiana. 13 | ng dai 

FRANK 8. GRAY, 12 12 Tribune sien N.Y. 

r cae . advertising 1 m PRINTERS’ INK 
amount - $10 is entitled to receive 

the oon for one year. 


Dror cireult ree CANADA READY 
worn ulation 
RINT CO., Hamilton, Ont. 


DVERTISERS - Only 10 cents per line ; cireu- 
lation 20,000. Best medium on earth. CRIPE’S 
MMERCIAL REPORTER, Marion, Ind. 


T= OPTICIAN AND JEWELER guarantees 
circulation 25,000 copies each month among 
people who buy. 9% Maiden Lane, New York. 


E INDEPENDENT. Own your 
r. Send for estimates to PICTORIAL 
Ww ES Cu., 132 Nassau St., New York City, 


> PRINTS—All sizes os Lion Lo egad, *eried 
PRINTING Ox COMPA ANY, ib Vandewater St., N. ¥. 


Te SREROPOL SEAT AND RURAL HOME, 
icultural and family journal, is- 
sues over "500, monthly. It pays advertisers. 


T= HEARTHSTONE, 285 Broadway, N. Y. 

Largest id-in-advance circulation of any 
similar et in the United States. Send for 
rates and = le copy 


D2 you want your circulation increased or 

your advertisin; ay Sepertenent crowded! Am 

open fos $i : menton inland daily. Address 
SON, Manistee, Mich. 


TS SOUTHERN “MAGAZINE represents the 
high-c = pipey — of the —— fully, 
and the South is to da: ter able to buy than 
any other section. Advertise there now. 


pg tabi oy Y It’s hot, but not too hot to 
= a HOMES AND HEARTHS ; household 


line ; hay Sea Send to WAT. 

TENBE és” ‘AGENUY rk Kow, N. Y. 
A™ se at et in newspap a of “known a 
c- 


‘BUSINESS ” For part 
ulars pm A. FRANK RICHARDSON, Tribune 
Bidg., N. Y. Chamber of Commerce, Chicago. 


C —— MAGAZINES. An sieeve medium, 
/ reaching 35,000 Philadelphia homes. Twenty 
zines published r leading churches by 
the Church Association, Incorporated. 10 
ve 18th St., Philadelphia, Pa. 
7 OUR r isa hustler for orders.” —J. J. 
Beli. is refers to PARK’ - be — 
AZINE. The publisher guarantecs 125,000 circ’ 
tion each month. Advertis' oiice, 517 =. 
Court, New York City. C. E. ELLIS, Manager. 


T= wy GRod of 158 W. = ‘a Y., is 

the King’s Dau: rs ne. e man- 

ufacturers er Bon kumi may eit has been the 

means of introducing our goods into hundreds 

of cities where we were not previously doing 
ness.” May we send you a copy? 


k RATERNITY PAPERS—1 PERS— 1 am special agent for 
all the official os leading papers of the va 
rious fraternal orders. One inch, one time, in 
18 <7 Loe best pap | ~—_ cost $25 Ravel's fur- 
on go f Masonic, Arca- 
Knigl hts of Prythias and faltoth. 

erst this class. Sen d for list and rate card GEO 
8. KRANTZ, Special Agent, 102 W. rath St., N. ¥. 








ELECTROTYPES. 


LD electro’ metal bought. PENDLETON, 
OM 1 Park pg New York. netal bough 


V 7 E want to do your electrotyping. We give 
e work, From, on bs * — . moderate 


charges. CO., 149 
Leonard St., N. Y. 


AFTER you have received prices from every 

one élse write me, telling just 7 you de 
sire, and see how much money te save you. 
E. T. KEYSER, 15 Beekman S8t., N 


PRINTERS’ INK. _ 17 


Ga ET manufacturers’ wood or metal. 
market.” Large facilities superior w eae 
T. BARNUM “00., New fia Sew ov taovon, 
Ts We Tapa ot thy acs catch hte Fe, 
STON, Prisray Tak Foose, 10 Sprece St., y os 
NELLUTYPE is preferred by olvestiuens be- 


and cellw Ce 
F.W. DORMAN CO .» Baltimore, Md., U. 
BOOKS. 


ANGER SIGNALS, a ——- of ay 
— for general advertise: by 

mail, cents. Address PRINTERS’ INK, 10 
pa St, Ni ew York. 


NEWSPAPERS 
anpD PERIODICALS. 


Advertisements under this hec this head, two lines or more 
without display, 25 cents a line. With dis- 
play or faced rume 6 the price is 

50 cents a line. :Must be handed 
in one week .in advance. 


CALIFORNIA. 


LS ANGELES TIMES leads in Southern Cali- 
fornia. Sworn circulation 14,000 daily. 




















CONNECTICUT. 


YHE DAY is the only daily that thoroughly 
‘I covers New London and surrounding towns. 


THE DAILY —" 


BRIDGEPORT, Co’ 
EIGHT PAGES. ONE CENT. 


Circulation, 7,200. 
Best advertisers use it—they know its value. 
XN. ¥. Re, ee Vas ——— eaters 


wens TIMES Hartford, com 


THE HARTFORD TIMES. 


Wr O Burr, _EuRE, Publisher, 
Rourvs H. JacKsON, Bu Bus. Manager. 


Daily— 12,500 cire circulation. 
The great advertising medium for reaching the 
Nutmeg State. 








MORNING. 








Weekly —7,000 circ circulation. 


Advertising rates ‘the chea chea, in the State, in 
proportion to circulation. u cannot afford to 
skip Connecticut. Send for. cumple copy and 
rate card. 


PERRY LUKENS, JR., New York Representative, 
73 Tribune Bu 


DISTRICT OF COLUMBIA. 
“A LERT advertisers advertise in KATE FIELD'S 
WASHINGTON, Washington, D. C. 
GEORGIA. 


|= ENTERPRISE. - Spemvene, Ga . all home 
print; 1,000 subscribers 


INDIANA. 
The Big Weekly of the West. 


The AMERICAN TRIBUNE, of Indi lis, Ind. 
is the largest, WEEKLY published in indians. 























PRINTERS’ 


KENTUCKY. 


EN who own horses read KENTU: 
Farmevery week Lexington, Ky 
TP RLWEEKLY DANVILLE Tem bag Ny covers 
the “ Blue Grass.” Annual rates, 10c. an inch. 
HE SOUTHEKN MAGAZINE shows 
est increase 


in circulation 
that have not cut prices. 


LOUISIANA. 


WHE SIGNAL, Crowley, 1,250 cire’n. 6 
3 col., 8 ae ~ A = and rates. 


MAINE. 
BANGOR COMMERCIAL. 


average, “nearly 5 (open 
Wi average, over 16,000 pies. 


pS, ar and Rida? A editions —S we CoMMER- 
rger than seeremcad jing editions 
of both the other pan in Maine has tan 
only one other paper e has as 
circulation as the Co: 
J. P. Bass & ©o., Publishers Ba ngor, Me. 
PERRY LUKEKXS, JR., New 3 York presentative, 
7$ Tribune Br 


MASSACHUSETTS. 


4() or bbe 6t., 50 cts. me. Brockton, 





CKY STOCK 








the great- 
of all monthlies 


























EW TEDSORD (Mass.) JOURNAL. Daily aver- 
over 4,000. Remember us when placing 
atheastern 


INK. 


ps 
The most 


P ti %, 
opalation, on tote, seta mis 


THE NEWS TR TRIBUNE 
. IS ITS ONLY MORNING NEWSPAPER. 
Published every day in the year. It is the 
circulated 


pending and largest news; r at the 
head of the lakes. tne 


PERRY Lara, Jn., Easter Eastern % @ a ee 
73 Tribune Building, N. Y. City. 


MISSOURI. 


HH DES GUAUBENS, St. Louis, Mo. Est. 
Circulation 33,000. Brings reeults. 


4 HOME CIRCLE, St. Louis, Mo., is the best 
advertising medium in the West. 75,000 
pen | peg Sy month. 50c. per agate line. Estab- 


NEW JERSEY. 


6 Ne BAYONNE HERALD, established 255 ears, 
is the leading poner gh -_ _— of ~ayoune, 

and is therefore J ing mediu 

Average cireulation the om ‘s Folun 1,538. 


THE EVENING JOURNAL, 
JERSEY CITY’S 
FAVORITE FAMILY PAPER. 
Circulation, - - - - (5,500. 
Advertisers find IT PAYS! 


NEW YORK. 





























Massachusetts. 
’ ISSUED 


DAILY GLOBE,  ivexv 


FALL RIVER. EVENING. 
Circulation, 6,500 Copies Daily. 


LARGER THAN THE COMBINED I 
OF ANY OTHER TWO LOCAL PAPERS. 


Best Advertising Medium in Fall River. 
Advertising Rates furnished upon application. 
W. F. KENNEDY, Managing Editor. 


St NICHOLAS. 
T*. trial lines 25c. in Watertown (N. Y.) 
HERALD—30,000 readers. 








ee any good business it will pay to use THE 
CHRISTIAN ADVOCATE, New York City. 


ee - 3 accords THE my Roy GAZETTE la 
eekly ci in Genesee 





Co., N. 








STEWBUNGH.R. N. ¥. Pop. 25,000, The leading 
newspaper, daily and Steak sreskchey JOURN AL 
LB, Chemung County, N. Y., according to the 
American powerapes Directory for 1894, now 
in press, the Elmira YounG WOMEN’S BANNER has 
a r regular issue than any other bi-monthly 








WM. H. HANSCOM, 


MICHIGAN. 


GS D RAPIDS DEMOCRAT, the leadi 
x ~<y 4 Michigan, outside Detroit. 13,000 


40. 000 ox ti dy -~_4 CIRCULATION for 


ne. Sample copies 
provi of cireulation free. 
“ONCE A MONT ETROIT, MICH. 
PROBABLY in no other sec sastioe of the country 
does a single newspaper stand out as prom- 


inently, when compared with other papers in the 
vicinity, as the DEMocrarT, ¢ of Grand Rapids. It 


e ntative paper, paper, not only of Grand 
ap remem city ype 90,000, but of West- 
ern Michigan as well, and is mittedly the lead- 
ing newspa in @ roit. It 
has all the features and requirements of a met- 
Topolitan paper, and is fully up to the ones 

of the ing Detroit dailies in mec! 

torial and news departments. It hasa daily 4 
culation of as “ae! — cages Mo owrecs rand 
Rapids and Northern ichigan. 
Advertisers ‘one cover this section Testify to the 
value of the DEMocRAT as a medium to reach the 

families. For prices address H. D. LA COSTE, 38 
Park Row, New York. 











HE LADIES’ WORLD has had a 
circulation hy to June, 
363,750 copies issue. No sample copies, but 
all "cireulation ys paid for in a Circulation 
will be still larger for last of °%. Send for 
te. 8. i. MOORE & CO., 


nelusive) of 


a and an 
New York. 
|; M. LUPTON’S popular periodicals, THE PEo- 
* PLE’s HomE JOURNAL and THE ILLUSTRATED 
Home Guest. Sworn circulation, 500,000 copies 
each issue. Too rony rates, $2.00 per agate 
line, ~~ ine and 5 unts. For sample 
copies further rileulare address F. M 
LUPT« _ cukiiher. 106 & 108 Reade St.. N. Y. 


T™ TROY PRESS. H. O’R. Tucker. Astrictly 
high grade family daily. Eight pages. Ad- 
vertising service the best. New York office 
11 Tribune Building. 


A COMPARISON_____—_—. 
During 1898 the New York EVENI 5G 
POST contained 2 per cent more cash 
advertisin an any other evening 
toits in New York, a visible concession 

its superior value as an advertising 














MINNESOTA. 
POLIS TIDENDE has the cir- 
S aloe of any ba a 
Minneapolis, 


The Housekeeper, 4 
fome Paper. Pays Advertisers. 











ADVERTISING IN 


TEXAS SIFTINGS 


RF PAYS 














PRINTERS’ INK. 


“ Keep your eye on 


ADVERTISERS. 
GODEYS” 


because the reading public are getting, 


** & for the price of 1,”” 
which means—* Practically your choice of any 
American Peri Free.” 


JUBLISHERS SILVER Cross, 158 W. 23d St.,N_Y.- 





ness. Yours very truly, 


THE 


THE OLDEST, LARGEST AND 
IRISH 


WORLD 


PAPER OF THE CLASS PUBLISHED. 

Being on the right side of the 
as all matters relating to advertising, please 
r 


one, tically, 
yi —~-—-£ will be larger 
this’ year than ever. 
D. W. ven DEREN, Advertising Manager. 
7 Barclay Street, New York. 
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AYTON MORNING TIMES and EVENING 
NEWS are clean, reliable, family papers. 


7 OUNGSTOWN VINDICATOR, 7,800 daily, 5,200 
y weekly. Leading newspape Bhs Rasen Ohio. 
T= AMERICAN FARMER AND FARM NEWS, 
‘American in every thread and fibre of its 
being, wants to tender its sincere thanks to the 
American tiller of the soil, because it can truth- 
glorious fourth day of 
m is greater by several 
was one year ago. 
can businees depression h 
not pened its American ardor, weakened 
a! in "america pp ins 4 nor affected 


ox 
ram yh 5 ery 206 
t one cent will pay ey —f- Jat ery 
copies sent to bona fide — sneer man, doing 
year. ay you ate ¢ sanece business man, doing 


we give youa 
cordial invitation to use our adver ising columns. 
If you are not square we do not want your busi- 
ness, and yous 3 not take it at any a: GEO. 
8. BECK, Easte: rn Manager, 19% Wo id Bidg. .. New 


York — 
OKLAHOMA. 


KLAHOMA—In its issue of July 18th PRuvt- 
ERS’ INK will publish an article on ~ sub- 
Jom “ What papers an adve' use to 
ited from of Oklahoma t”” Contributions 

poy A rom persons who deem themselves 
competent to prepare such an article. If use is 
made of any article sont in, response to thir 
invitation, , due credit will be given, and our cor- 


























ae >i 


The advertising medium 


for money makers. 


Delivered at more homes than all the other Albany 
papers combined. 


Press and. Knickerbocker, 





ALBANY, N. Y. 


Circulation: Daily, 17,000; Sunday, 19,000; Week- 
ly, 3,500, 

Pressroom and subscription lists always open 
to the inspection of advertisers. 

Most thoroughly equipped plant in Albany. 

Electric lights, Web perfecting presses, type- 
setting machines. 

Established fifty-two years ago. 

Keeps constantly in the lead in enterprise, cir- 
culation and influence. 


OHIO. 


N 1°s by pay FARMER for Southeastern: Ohio. 
$6 an inch this year. Zanesville, O. 








t will be entitled to a year’s subscrip- 
tion to PRINTERS’ INK in payment for service ren- 


OREGON. 


CPREGOXN In its issue of whe 18th PRINTERS’ 
/ ix will publish an article on the subject 
= What papers shall an advertiser use to reach 

ple of Oregon !” Newey ewe 2 are in 

from L poenees who deem ives 
saeste such an article lf use ‘s made 
of any article sent in, in nse to this invita- 
tion, due c will’ be given, and our corre- 
Fg nom will be entitled to a year’s subscription 
. de cad Ink in payment for service ren- 

e 











PENNSYLVANIA. 


QCRANTON (Pa.) REPUBLICAN has the largest 
O ci of any S ton paper. 











I pally INTELLIGENCER, 
WEEKLY INTELLIGENCER, 
Dernews, © Penn. 


For egeutities —— County 
Quickly and Thoroughly. 


JENNSYLVANIA~—In its issue of July 25th 
INTERS' _ will publish an article on the 
ji S pomers rs shall an advertiser use 
to reach the ple of ¢ Pennsylvania !” Contribu- 
tions are invited from persons who deem them- 
selves meee yw get to yoy such an aaties. If 
use is made of le oont , in. in response 
to this invitation. due credit will be given, = 
our cusreqpenaess will yet, to a year 
subscription to PRINTERS’ INK in payment for 
service Sondused 


RHODE ISLAND. 


[a NEWS, Providence, R I., every evening, 
ONE CENT. 10,000 circulation. 


EWPORT DAILY NEWS, a high 
N for best readers. E lish it a ere 

















4 te 7 HE TOLEDO ) EVENING NEWS: Tend i com com- 
petitors in local 600 daily. 





Ona In its issue of July lth PRINTERS’ INK 
1 publish an article on the subject: 
What pa papers shall an advertiser use to reach 
the people of Ohio!” "Contributions are invited 
from persons who deem themselves competent 
prepare such an article. If use is made of 
any article sent in, in mse to this invita- 
tion, due credit will be mee and our corre- 
spondent will be entitled to a year’s subscription 
© PRINTERS’ INK in payment for service ren- 





HODE ISLAND—In its issue of ars 

R PRINTERS’ INK will publish an aa ys the 
pane oy he = What papers shall an adve: 

= pa of Rhode Island?” Contrh. 
= bk are in hm ye persons who deem them- 
selves compe’ such = article. If 
use is bane a. a roctia le —_ in, in response to 
—— invitation, due credit will be given, ay our 

correspondent will be entitled to a year’s su 
= to PRINTERS’ Ink in payment for eorv- 
le 





PRINTERS’ INK. 


SOUTH CAROLINA. 


VIRGINIA. 





Cc. ILINA—In its issue of A 
ee Se go ¢ bua np. artele on the 
subject : “What 


vertiser 
reach the pil oot Se South Carolina!” Contri. 
butions are invited from persons who deem 


in pay- 


STAUNTON (Va.) POST leads its competitors in 
ircul Daily—Semi-Weekly. 
Bhs -In its issue of August 22d PRINTERS’ 
i. blish an article on the subject: 
“ What rs shall an advertiser use reach 
the poopie rot Virginia?” Contributions are in- 
vited from persons who deem themselves com- 
petent to prepare such an article. If use is made 
of any icle sent Lt = response to this invita- 
——F due credit will be given, and our corre- 
will te cutitied to a year’s subscription 














SOUTH DA KOTA. 


OUTH DAKOTA tn its issue of August 8th 
PRINTERS’ oe will publish an article on the 
subject : “* Wha’ pepere shall an advertiser use to 





’ Ink in iuuas for service ren- 


WASHINGTON. 


QGEATILE TELEGRAPH. 
AK 


dered. 














reach the people of South en ge ll Se 
Geapenet ae persons who 

repare such an article. If use is 

of any article sen nent in, in eg to ti 

invitasion. ill be given 

respondent will be entitled toa ‘a year’ 8 subscrip- 
m to PRINTERS’ Ink in payment for service 

rendered. 





TENNESSEE. 


hee ise —In its issue of August 8th PRINT 

A ot — will publish an article on the sub- 
shall an advertiser use 
le of Tennessee!” Contribu- 
from persons who deem them- 
ares ens to prepare such an article. = 
le of any article sent in, in response 

this invitation, oo credit will be given. and And 
- ndent will be entitled to a year’s sub- 
‘ion to _ a. Ink in payment for serv- 


fee rendered. 
TEXAS. 





ool the # 
tions are 








rue POST: Houston, texas, 


GER REGULAR ISSUE SHAN ANY 


BECKWITH, Sole Agent Foreign Adve 
New York and Chicago. 


~ EATTLE TELEGRKA -e. 
\) Democratic daily north of 
V foe es’ In its issue 


the ee 
use to rea 
Sa aaeane invited 
themselves competent -¥ pre 
cle. If use is made of any article 
mse to this invitation, will be 
ven, and our a will be entitled to 
a year’s subscription to PRINTERS’ INK in pay- 
ment for service rendered. 


WEST VIRGINIA. 


W EST Re i, issue of August 29th 
PRINTERS’ I 1 publish an article - 
the subject : What papers rs shall an advertise 
use to reach the people of West Virginia ” Con- 
tributions are invited from persons who dee: 


the 
Sen Fran 





the leg ne Washington Con- 
m persons se _——- 








ven, and our curepenieas will be — to 
a year’s subscription to PRINTERS’ INK in pay- 
ment for service rendered. 


WISCONSIN. 


> KE XCELSIOR, Milwaukee. The leading German 
4 religious newspaper in Wisconsin. 











i lg ee its issue of August 15th PRINTERS’ 
Ink will publish an article on the subject : 
“ What papers shallan advertiser use to 
the people of Texas!?’’ Contributions are invited 
oo m persons who deem themselves oe 
so pesvare such an article. If use is of an, 
le sent in, in response to this invitation, dus 
credit will be given, and our correspondent will 
be entitled to a year’s subscription to PRINTERS’ 
Ink in payment for service rendered. 


UTAH. 


TAH~—In its issue of August 15th PRINTERS’ 
INK ms —— an article on the subject: 
“ What pa shall an advertiser use to reach 
the people Pott Utah!” Coutributions are invited 
“ persons who deem themselves competent 
repare such an article. If use is made of any 
article sent in, in response to this invitation, due 
credit will be given and our correspondent will 
be entitled to a year’s subscription —— 
INK in payment for service rendered. 


VERMONT. 


vis 6 its issue of August 22d PRINTERS’ 
Be publish an article on the saben: 
onan the people 0 














advertiser use 
Contributions are in- 


pers shall an 
of amar AY 


dered. 


SO. & CEN. rectmes er 


yO STAR AND HERALD— b. 
Panama ; est. 1849. FE and Span editions 

. am Mexico, Cent. and So. America. 
ANDREAS & CO., gen. agents, 52 Broad § St, yy. 





R ACINE EVENING TIMES, Racine, Wis. Cire’n 
under oath exc’ds 2,000 paid copies each issue. 


W ISCONSIN AGRICULTURIST, Racine, Wis. 
Largest circulation of any English paper 
in Wisconsin 


7 ISCONSIN — = its issue of September 5th 
PRINTERS’ INK wil] publish an article on 
the subject: “‘ What pers shall an advertiser 
use to reach ome cot | Wisconsin?” Contri 
butions are invi Wited tro persons who deem 
themselves A... -#, | prepare such an arti- 
cle. If use is made of any article sent in, in re- 
sponse to this invitation, due credit will be 
given, and our Pacey sag me will be entitled to 
a year’s subscription to puveeay NK in pay- 
ment for service rende 


WYOMING. 


y's its issue of September 5th 
INTERS’ 'NK will publish an article on 
the ee: “ What S pape pers shall an advertiser 
use to reach the peo ge of Wyoming!” Contri- 
butions are invite 
themselves competent . prepare such an arti- 
If use is made of any article sent in, in re- 
sponse to this invitation, due credit will be 
ven, and our correspondent will be entitled 
= ear’s meres SS Fase NK in pay- 
ment for service rende 


CANADA. 
| Vag OF CANADA—In ~ ane of Sep- 
hh PRINTERS’ INK 


ublish an 

article on the yt “What kJ. q. shal 
advertiser use to reach the people of the Domin- 
ion of nada?’ Contributions are invited 
from persons who deem themselves or 

repare such an article. If use is of any 

icle sent in, in response to this invitation, due 
credit will ba given, and our cosverpond jen t will 
be entitled to a year’s subscription to 
INK in payment for service rende: 
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MY OWN BUSINESS AGAIN. 
By Charles Austin Bates. 


This business of writing for others 
is a peculiar one. The more I see of 
it, and the more I do of it, the better 
I like it and the greater the possibili- 
ties appear. 

The business man who considers. his 
advertising an exasperating but neces- 
sary evil will not see the advantage of 
employing me. My best clients are 
those who fully appreciate the value of 
advertising and who have made a suc- 
cess of it. They come to me because 
they know that if I can increase the 
effectiveness of their advertisements 
only a little bit, they will be doubly 
repaid for my charges. 

The facts- have shown that in nine 
out of ten cases, my work has been 
very much more productive of results 
than anything théy had previously 
used. That sounds egotistical, but it 
isn’t. It’s a fact. 

When you go toa lawyer or to a doc- 
tor, you expect help. Youexpect him to 
know all of his business and part of 
yours. That's the way to come to me. 
I have been a student of advertising 
for ten years. I have had experience 
in all sorts of advertising, except 
I don’t know much about sign- 


signs. 
board advertising. Possibly if I knew 
more about it, I would consider it of 


more value. I know that it isn’t as 
good as newspaper and magazine ad- 
vertising. I know that those come first. 

I published a newspaper for several 
years. After that I went into a large 
department store. I had always looked 
at advertising from the other side. 
From the side of the solicitor and 
publisher. In the store, I placed 
advertising. I studied all sorts 
of media. Watched and checked the 
results of all sorts of advertisements. 
That store experience of mine is worth 
thousands of dollars to my clients. It 
was just what I needed to fix and 
round out my ideas and my knowledge. 
Now I now, where~before I only 
theorized. 

All of my business life has been 
spent in the way best adapted to fit me 
for my present business. 

I may do the work only a little bet- 
ter than you can Wo it yourself. I 
may be able to do it a great deal bet- 
ter. At any rate, I save your time. 
The more detail a business man can 
get rid of, the better he will be able to 
direct the general management. 


2I 


If it takes fifty pounds of steam to 
run an engine, forty-nine pounds won't 
move it. I add the extra pound of 
steam to your advertising matter— 
sometimes two pounds, 

I write plainly and convincingly on 
any subject. If I am not familiar with 
it, I study it till I am—then I write. 
Each subject requires different hand- 
ling, but I have been so successful in 
so many and such varied and widely 
differing lines that I feel confident of 
my ability to do good work for any- 
body who comes to me. 

A client of mine said to me recently : 
‘*T’m glad to see that you're not a 
crank.” I try not to be. I don't 
think that T know more about a busi- 
ness than the man who made it, but it 
is pretty certain that I can give him 
some fresh ideas about it. My point 
of view differs from his, and I see 
things that he has missed. Little things, 
perhaps, but little things are impor- 
tant. I give a word, a hint, a lift, just 
at the right time and place—that’s the 
other pound of steam. 

I want advertisements, booklets, cir- 
culars and catalogues to write. I fur- 
nish designs and _ illustrations and 
electrotypes when they are wanted. 
I take entire charge of the printing 
of circulars, books and catalogues, if 
you say so. I take such work to the 
best printers I can find—I don’t be- 
lieve in cheap printing—it doesn’t pay. 
But I don’t pay fancy prices for it 
either. I know when the price is 
right—I don’t have to ask the printer 
or depend on competitive estimates. 

My prices vary with the kind and 
quantity of the work. I write retail 
advertising for less than any other 
kind because it is easier to do. Single 
retail ads are about $2 each. If I 
write ten at once, $1.50 each—if fifty 
or more, $1 each. For anything out- 
side of ordinary retail lines, I charge 
more. Generally a single ad is $5, 
six ads $20 or $25. 

These prices are only approximate, 
and it is better to write for an esti- 
mate. Sometimes I can work for less 
—sometimes I have to charge more. 
” I like to write medical advertising. 
I have been uniformly successful at it. 
I know something about medicine— 
have studied it asa recreation Next 
to advertising, it is the most fascinating 
study I know of. 

When you write, address Charles 
Austin Bates, Vanderbilt Building, 
New York. 
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PRINTERS’ INK. 
A JOURNAL FOR ADVERTISERS. 
GEO. P. ROWELL & CO., 
Eprrors anp Pus.isHers. 


Price wo. Wednesday. Subscription 
so Dollars a a year. Five Cents a copy ; 
No bac! Ts. 


num 

a publishers who desire to sub- 
for ’ INK for the benefit of their ~ 

paws reed patrons can obtain special terms on 


“Pwr Being printed from it is slivers 


la 
possible to eons a new edition of five hundred 
ae apy LIL or a larger number at three dol- 


aoe ie ce} y special assignment, 
INK does ie invite pot oy from — 
who expect the return of unused manuscript or 
to be paid for their contributions. 

i. m person who has not id for it is 
receiving Parra INK, rd ~ becatise some — 
has subscribed i 


in his ni 
stopped at the expiration of | the pan pala a 
Orrices: No. 10 Spruce STREET. 
CIRCULATION. 


Average for last 13 weeks, - 18,038 copies 
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THEY sell most who advertise most. 
And why not? 


A TRUE advertisement is the echo of 
actions behind the counter. 


‘Every clerk in. your store should 
echo in actions and words the ring of 
your advertisements. 


CurlosiTy is a key-hole through 
which many an advertiser pokes his 
argument into the public mind. 


ADVERTISING to a_ well-stocked 
store, like rain to a thirsty plant, en- 
livens and leaves ‘‘ silver drops” all 
around. 


It is vastly important, both to adver- 
tiser and publisher, that the best news- 
papers shall be known and recognized 
as such, 


A CATCHY advertisement in an even- 
ing paper is like a rainbow in the East. 
It is a bright pledge of to-morrow’s 
business sunshine. 


As a stiff breeze sweepeth the clouds 
from the sky, so brisk advertising 
sweepeth cobwebs from the hustling 
merchant's store. 


A LONG-WINDED ad containing little 
reason, like a bin of chaff with a few 
scattered grains, is not worth the 
trouble of looking over. 


PRINTERS’ 


INK. 


AN advertiser's discretion is not so 
much indicated by never choosing a 
false medium as by never ‘‘ putting his 
foot in it” a second time. 


No publisher of a paper of pre- 
eminent merit can afford to omit any 
good opportunity for asserting and 
maintaining his claim to special ex- 
cellence. 


THE brightest and most original ad- 
vertisers of the day are not necessarily 
so because they advance new methods, 
but simply because they know how to 
say their say as if it had never been 
said before. 


Mr. CHAS. N. KENT, a gentleman 
well known to many newspaper men 
and advertisers, asserts that the daily 
papers of Philadelphia set advertise- 
ments better than those of any other 
city in America. 


WHEN you wish bread from your 
wheat, you are willing to wait till it’s 
ground. Results only come from 
your advertising after your arguments 
and offers are thoroughly ground into 
the public mind. 


AMERICAN stoves are being sent in 
steadily increasing numbers to Eu- 
rope. This should suggest to large 
stove manufacturers the propriety of 
making a bid for continental trade by 
advertising in European journals, 


THIs is not a prosperous time for 
publishers, but, notwithstanding this 
fact, the Editor of the American News- 
paper Directory already has before him 
more than eight hundred new news- 

apers, no one of which is catalogued 
in the last issue of the Directory, which 
appeared scarcely eight weeks ago. 

A CORRESPONDENT of PRINTERS’ 
INK, from the office of the. Michigan 
Christian Advocate of Detroit, pub- 
lished by the Methodist Publishing 
Company, asserts unequivocally that 
the Commercial Advertiser, a Detroit 
paper, generally credited by the news- 
paper directories as having about 
30,000 circulation, has not averaged 
so many as 3,000 for the past year and 
a half or two years. Our correspond- 
ent very properly asserts that ‘‘ this is 
a rank injustice to other weeklies pub- 
lished here.”” 
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’Tis as much of a trade to make a 
good ad as to make a good watch ; 
there’s something more than literary 
and business ability required. 


Tue Brush Chemical Co., 41 Cort- 
landt street, New York, advertise a 
remedy for seasickness, and do it well. 
Persons interested in examples of terse 
statement, effective display, well- 
chosen catch-words and judicious con- 
densation are recommended to study 
the announcements of this company. 


Kate Field's Washington, not very 
long ago, printed a decidedly readable 
story about the first newspaper in 
Leadville. A paper in Tacoma stole 
it bodily, and when PRINTERS’ INK 
copied and credited it to Tacoma, the 
theft was discovered. In March, 1894, 
The Traveller, of San Francisco, 
printed ‘* The Sierra on Snow Shoes.” 
The article was a daisy, although per- 
taining to winter. The Boston Home 
Fournal, in June, froze to the said 
article and gave no credit, but dis- 
guised it under the caption: ‘* The 
American Alps.” And some people 
have an impression that journalism is 
an honorable profession. 


THE Pharmaceutical Era says Al- 
bert A. Baker, a druggist in Roches- 
ter, N. Y., has instituted a suit against 
the agents of ‘** Acker’s English Rem- 
edy,” to restrain them from using a 
testimonial which he gave ‘* when he 
believed that this remedy had saved 
his life.” He avers that the publica- 
tion of the testimonial was without his 
consent and contrary to his protest, 
and that there is danger of a ‘‘ boy- 
cott” in his business because of his 
appearance as a ‘‘ puffer of patent 
medicines.” He states that such a 
recommendation from him is ‘‘ of value 
to all persons therein concerned,” and 
asks to recover a share of the profits 
which the company has_ received 
through ‘the already published testi- 
monial. The defendants asked that 
the case be dismissed, because there 
was no cause for action, but the court 
overruled the motion, and the case is 
to be tried upon its merits. The matter 
is summed up by the £ra as follows: 
** When we consider the vast number 
of people who have been snatched 
from untimely graves by using certain 
patent medicines, and whose portraits 
have been placed in evidence in the 
public prints for the delectation of the 
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terrified public, the situation becomes 
truly appalling. The bare thought 
that all these people may soon be 
clamoring for a share in the profits of 
the proprietary medicine men may well 
fill the souls of these gentlemen with a 
horrible dread. 


THE * NATIONAL PROVISIONER.” 


The organ of the Provision and Meat 
Industries of the United States ; sub- 
scription price, $3 a year. Offices 
286 Pearl Street, New York; 240 
Franklin Street, Chicago. ‘This pub- 
lication will repay examination. It is 
cheap in its make-up ; ugly in its typo- 
graphical appearance. Just the sort of 
paper to appear quite in place in a 
butcher’s shop. Handling it with 
buttered fingers would not injure its 
appearance very much. PRINTERS’ 
INK believes that every man who 
thinks of establishing a new trade 
journal, should take a look at this one. 
It is not too nice. It sacrifices noth- 
ing to appearances. What it has to 
say is told in well chosen words. There 
is no circumlocution about it. It goes 
straight to the point. Its advertise- 
ments are not artistic, but are intelli- 
gibie. ‘They tell their story unmis- 
takably. There is not a ‘‘ dead head” 
advertisement in its columns, or a 
dead one. Every one is very much 
alive and up-to-date—and there are a 
great many of them. For right down 
business, plain horse sense, for hitting 
the nail on the head, and no nonsense 
and no waste effort, the National Pro- 
vistoner is an example worthy the 
study of every would-be conductor of 
a successful trade journal 

<-> 


AMID RAPTUROUS APPLAUSE. 


The 144th annual commencement of 
the Moravian Seminary for Young La- 
dies took place on Thursday morning, 
June 21st, at Bethlehem, Pa. 

The first essayist of the occasion was 
Miss Helen Farquhar, daughter of the 
Superintendent of Public Schools of 
Bethlehem, and the subject chosen was 
Advertising. She said, in part: 

The advertisement is not a respecter of per- 
sons, but reaches young and old, the rich and 
poor, A vast deal of the success of the adver- 
tisement lies in the use made of the psycho- 
logical fact that repetition stamps the thing on 
the memory. But the great efficacy of the 
advertisement lies in itsomnipresence. W'? er- 
ever man has set foot the advertisement is not 
long in making its way. Competition is always 
the foster mother of advertising. Therefore, 
asthe number of dealers increases the spirit 
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of rivalry prompts more extensive investment 
in printers’ ink, It is only within a compara- 
tively recent time that the advertisement has 
become such an important factor in commer- 
cial enterprise as it now is, To-day it has 
acquired mammoth proportions, The adver- 
tiser who uses the most printers’ ink and makes 
agence generally aggressive is the one who 
egins to get ahead, It is only another case 
‘the survival of the fittest.’ Not only 
nig but good taste and brains as well, in 
this age of strife for superiority, is required, 
A bright advertising manager is often literally 
worth his weight in gold to his employers. 


The Bethlehem 7imes, in comment- 
ing on Miss Farquhar’s effort, says: 
‘** The essayist retired amid rapturous 
applause.” 


IS THUNDER HUMOR INCURABLE? 





The attention of advertising experts 
is directed to the following, taken 
from the Jast cover page of Lippincott’s 
Magazine, for July, It refers to one 
of the nrost successful patent medicines 
ever known. PRINTERS’ INK has the 
impression that from first to last Dr. 
Kennedy never used any other adver- 
tisement : 





Tue Greatest Mepicat Discovery 
OF THE AGE, 
NNEDY'S 
MEDICAL DISCOVERY. 


DONALD KENNEDY, OF ROXBURY, MASS., 


Has discovered in one of our common jpeatase 
weeds a remedy that cures every kind of Humor, 
from the worst Scrofula down to a common 


He has tried it in ore eleven hundred cases, 
and never failed except in one < cases (both oo 
= humor). He has now in his possession over 
'o hundred certificates of its value, all within 
of Boston. 
ays experienced from the first 
is warraated when 


When the are affected it causes shvoti 
pains, like a ing th them ; the 


same with the Liver or Bowels is is caused 
ing sto) always 


If the stomach is foul or ¥ bliious it will cause 
—_ feelings at a 
ace Kg Wd of diet e 


Sand of it ght it’ Dow, —— 
“en on ~ 
Pitleipopatal ter at ngugh of It th 
Label. Send for Book. 


Two things PRINTERS’ INK would 
like to be told: First, in what does 
the peculiar efficacy of this announce- 
ment consist? Second, what is ‘‘thun- 
der humor?” 





““WHAT CONGRESS HAS DONE,” 
Somebody some time ago conceived the 
witty idea of publishing a blank book bearing 
the name adopted for the caption of this para- 
graph. Since then, in almost every mail, 
RINTERS’ INK has received one or more imi- 
tations of the original idea. Tisey come from 
Seattle, from London, and all points between. 
Every man, in sending his specimen, seems to 
think that he was the inventor, and wants to 

know “ What Printers’ Ink thinks of it.” 
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NORTH CAROLINA, 


The short essays on how to advertise in @ 
State, now appearing weekly in Pxinrers’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics 
are based upon the American Newspaper Di- 
rectory for 1894. 

North Carolina ranks No. 16 in pop- 
ulation, having 1,617,947 inhabitants ; 
No. 27 in area, covering 48,580 square 
miles, and No. 25 in newspapers, of 
which there are 208. 

The following is a complete list of 
the towns in North Carolina having 
more than 5,000 population : 


There is at least one daily and 
weekly in each of these towns, No 
daily or weekly is credited with over 
1,000 circulation in Asheville or New- 
berne. 

The following is a complete list of 
all the papers in North Carolina ac- 
corded more than 5,000 circulation : 
Littleton, ... Youth 


Raleigh.. 
** Progressiv e Farmer... 


Below is a complete list of the 
papers in North Carolina, not already 
enumerated, which are accorded more 
than 2,500 circulation : 
Fayetteville....N. C. Baptist. ... 
Goldsboro EEE 4 
Raleigh.. .-Christian Adv W. 4,000 

North Carolinian.,.W. 2,500* 
Winston. .......Union Republican. .W. 4,080" 


Circulations to which the asterisk is 
affixed in the above lists may be relied 
upon absolutely. 

The foilowing is a complete list of 
the papers in North Carolina, not al- 
ready enumerated, having a guaranteed 
circulation of more than 1,000 copies 
each issue : 

Ashborough., -Courier. eeeeee 
Asheville... D f Da: 


Carthage. 
— 


--W. 3,150* 
ooo* 


1,200 
1,000 
. pio 


ovecs “Patron and Gleaner 

Raleigh.......Christian Dicdotes 
Reidsville Weekly........ eves 4 
Salisbury......Living Stone. 
Smithfield... ..Hera 
Washington, ,. Progres e 
Wilmington. ..N.C, Presbyterian..W. 

Wilmington isa port of entry and 
the most important commercial town. 
Raleigh has the two newspapers ac- 
corded the largest circulation of any 
weeklies in the State, 
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In this connection the following com- 
munication possesses interest : 
Editor of Printexs’ Ink: 

North Sa er 1,600,000— is a thor- 
oughly rural State, It has but one city of more 
than 20,000 inhabitants—Wilmington—a sea- 

rt. Its capital, Kaleigh, ranks second; 

harlotte, Winston, Salem, Asheville, Dur- 
ham, Goldsboro, Newberne, Greensboro, fol- 


lowing with populations of from 5,000 to 16,- 
ooo. The rest of the population is rustic, the 
county seats averaging scarcely 400 citizens. 
In the State’s favor it can be said that it 
contains as many ‘* Coxeyites”’ as millionaires 
—no real poverty, no great establishments, 
save tubacco factories, nv great farms. 


Cc take more than 
one paper, but nearly all of the white race 
read at least one, Families often share one 

per; exchanging and borrowing is frequent, 

his insures that a circulation of 5,000 here 
means a deal more than in more thickly popu- 
lated districts. 

The leading morning dailies are the Char- 
lotte Odserver, Wilmington Messenger, 
Raleigh News-Observer-Chronicle; after- 
noon, Durham G/ode, Winston Sentinel, 
Charlotte ews, Raleigh Visitor. One can 
see that dailies cannot be relied on as general 
mediums, ‘The Charlotte Odserver, pub- 
lished in the heart of an enterprising manu- 
facturing section, is the best. It not only 
covers Charlotte, but has a large sale as the 
representative State paper, and is circulated 
in many towns that do not support dailies. 
The ilmington Messenger is effective 
among shippers, merchants and farmers of 
the southeastern counties; it is preferred, 
also, in many families for its literary char- 
acter. The forte of the Raleigh News-Odser- 
vereChronicéle is politics. Toreach the work- 
ing classes of Raleigh the Evening Visitor 
is preferable. Asheville, in the extreme 
west, is a health resort, and to reach its 
transient and permanent population one 
should use the Cztizen, 

Weeklies, however, are the medium in this 
State, and four general weeklies are worthy of 
prime consideration: ‘he Raleigh Biblical 
Recorder, the Greensboro North Carolina 
Christian Advocate, the Goldsboro Cauca- 
sian and the Raleigh Progressive Farmer. 
The first two are organs respectively of the 
Baptist and Methodist denominations, each of 
which numbers mofe than 150,000 communi- 
cants. These two papers have the largest 
circulation of any two high-priced weeklies in 
the State, and as families and churches often 
club for either of them, the number published 
does not show their real circulation. They enter 
families engaged in all occupations in city, 
town, and particular!y in coustry. The Cau- 
casian and Progressive Farmer, both of 
which have larger circulations than any other 
weeklies, come next, the former having the 
largest circulation, But the facts that the 
are exponents of Populism, that their growt 
is recent, that the former circulates a large 
number of free copies, argue against them. 

There are nearly as many local weeklies 
as there are counties, and to this may be at- 
tributed the limited circulation of them all. 
The weeklies issued from daily offices are 
scarcely worth considering for the same rea- 
son. Among these local papers the States- 
ville Landmark \eads in the west, and when 
coupled with the Morganton Hera/d Winston 
Republican, Shelby Aurora, and the Mt, 
Airy News, forms a combination that cannot 
be excelled. In the central section the 
Raleigh North Carolinian, Fayetteville Od- 
server, Lumberton Rodesonian, Henderson 


ively few f. 
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Gold Leaf, Weldon Roanoke News, form the: 
winning combination. In the east the Nor- 
folk (Va.) Virginian-Carolinian, the Wil- 
mington Weekly Messenger, the Kingston 
Free Press and the Newberne Yourna (daily) 
should be used, Each of these papers reaches 
several goodly small towns and circulates well 
in the country. 

To cover the State use the Charlotte 0d- 
server, the Wilmington Messenger, the 
Raleigh News-Observer-Chronicle, the Ra- 
leigh Siblical Recorder, the Greensboro 
N. C. Christian Advocate, the Goldsboro 
Causasian ; to permeate the population add 
the local weekly combinations to the preced- 
ing. J. W. Baivey. 


NORTH DAKOTA, 


The short essays on how to advertise in a. 
State, now appearing weekly in Printers’ 
Ink, will eventually be published in book 
form. Populations are from the census of 
1890, and all newspaper facts and statistics. 
are based upon the American Newspaper Di- 
rectory for 1894. 

North Dakota ranks No. 41 in pop- 
ulation, having 182,719 inhabitants ;. 
No. 16 in area, covering 70,795 square 
miles, and No. 34 in rewspapers, of 
which there are 135. 

The following is a complete list of 
the towns in North Dakota having 
more than 2,000 population : 


Each of these towns has at least one 
daily and weekly; but no daily or 
weekly credited with over 1,000 circu- 
lation is published in Jamestown or 
Bismarck, the State capital. 

The only newspaper published in 
North Dakota accorded more than 
5,000 circulation is : 

Grand Forks, Normanden 

The following is a complete list of 
the papers in North Dakota (omitting 
the Mormanden) accorded more thar 
1,000 circulation : 

Devil’s Lake. . Inter-Ocean.. ......W. 1,008* 
D. 1,525* 

+ 1,800* 
Dakota. .........0.. We 2,250 
Independent... . 2,250 

Grand Forks. . Herald 2,250 

Circulations to which the asterisk is. 
attached above may be relied upon 
absolutely. 

The Grand Forks Mormanden, ac- 
corded the largest circulation, is pub- 
lished in the interests of the Scandi- 
navian race, which numbers in this 
State 35,000, or one-sixth of the entire 
State population. 

Wheat is by far the most important 
crop in North Dakota—it is not un- 
common to see single fields of 20,000 
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acres devoted to its cultivation. It is 
said that a barrel of Dakota wheat 
flour makes more bread and contains 
more nourishment than any other. 
THE SCIENTIFIC PRESS. 

The short essays and catalogues appearing 
in Pxintexs’ Ink from week to week, and in- 
tended to aid advertisers in making a judicious 
selection of the separate classes of papers dealt 
with, will eventually be published in book 
form. All newspaper facts and statistics are 
from the American Newspaper Directory for 
1894. 

This classification includes not only 
publications devoted to Science in the 
abstract, but others, in the interests of 
scientific research, study, manufacture 
and kindred branches. 

SCIENCE, 


Under this designation there are 63 
newspapers—those purely scientific and 
those of which there is but one issued in 
‘any particular scientific department or 
industry. The following is a complete 
list of all accorded a circulation of 
more than 1,000 each issue. 

Circulations to which an asterisk is 
.affixed njay be relied upon absolutely. 

WEEKLIES, 
New York, N. Y.: Scientific Amer’n, 45,000* 





SEMI-MONTHLIES 
New York, N. Y.: American Analyst, 17,500 
‘Cleveland, ”O.: Scientific Machinist. . 7,500 
MONTHLIES. 
New York, N. Y.: Goldthwaite’s Geo- 
hical Magazine... os 
Spur Science Monthl 

Boston, Mass. ; Popular Scienc News 

and Jour. of Chemistry. 
saeate p A Phreastoxiosl Jour 

nal and Science of Health... 
Philadelphia, Pa.: Amer. Naturalist. 
Lynn, Mass. : Bubier’s Popular Elec- 


Baltimore, Md.: Life and Death.. 
Applegate, Cal. : 
‘Sigourney, Ia.: ‘Industrial Times. 
Meriden, Conn. : 
City, la.: American Magazine of 
atural Science. .. serseecoccece 
BI-MONTHLIFS, 


Philadelphia, Pa.: Annals of Amer- 
ican Academy of Political and 
Social Science. . 


QUARTERLIES, 
Brooklyn, N. Y.: Aquarium......... 1,010* 
The Scientific American ranks first 
in circulation and should unquestion- 
-ably be designated as the leading pub- 
lication of its class. 
METALS, MECHANICS, IMPLEMENTS AND 
MACHINERY, 
In this large and important classi- 
fication there are 46 newspapers, 
ssome devoted to all, others to one or 


PRINTERS’ 


INK. 


more specialties of the industries 

shown. The following is a com- 

plete list of all accorded a circulation 

of more than 1,000 each issue : 
WEEKLIES, 


New York, N. Y.: Scientific American.45,000* 
American Machinist 17,500 
Chicago, Ill.: Farm ee News. 7,500 
New York, N. weccsese Se 
Chicago, Ill.: Industrial World and 
Iron Wi 
Journal of Commerce... 
St. Louis, Mo.: Age of Steel.. 


Cleveland, O.: Iron Trade Review +250 


New York, N. Y.: Am. Metal Market. rr od 
Manufacturer 


Pittsburgh Pa.: Am. 
and iron Wi orld 
Denver, Col. : 
BI-WEEKLIES, 
v. ¥Y.: Engineer. 
SEMI-MONTHLIES, 

Cleveland, O.: Scientific Machinist... 7,500 
New York, N. Y.: Mechanical News.. 4,000 
MO;FNLIES. 

New York, N. Y.: 
Mishawaka, Ind. : fe ane and Trans- 

mission 
New York, N. Y. : Safety Valve 
Roofer, Tinner and Sheet Iron 
Worker 
Chicago, Ill. : 
Atlanta, Ga.: 4 
Chicago, !Il.: Metal & Eisen Zeitung. 
Cincinnati, : Implement and Car- 
riage World 4 
Ipdianapolis, Ind.: Wood-Worker.... 
New York, N. Y.: Blacksmith and 
Wheelwright 
Der Techniker 4,000* 
Buffalo, N. Y.: Am. Wood-Worker 
and Mechanical Journal 
Iron Industry Gazette 
Gime = Ill.: Easter’s 


Detroit, Mich: Foundry 
Indianapolis, Ind.: yt 
erald.. 
Minneapolis, “Minn 
ments. 
New York, N. 


New York, N 


21,524* 


ixie.. 


Impleme:: ty 


2,250 
Farm Imple- . 


ne A. — Gazctie.. 
i elphia, a. ement Age.... 2,250 
Light, Heat and lngleme voce 2,250 


ENGINEERING AND MINING. 


The total value of the mineral prod- 
ucts, in 1889, was $587,230,662 ; in 
Pennsylvania alone the amounted to 
over $150,000,000. The _ smallest 
amount ($40,000) was in District of 
Columbia ; there was something from 
every State and Territory, excepting 
-Oklahoma. 

These industries are credited with 
40 papers. The following is a com- 
plete list of all accorded a circulation 
of more than 1,000 each issue : 

WEEKLIES, 


New York. N. Y. ; Engineering and 
Mining Journal..... 
Engineering News and American 


2,250 


+500* 


Chicago, Iil.’: 
Denver, Col. : 
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San Francisco, Cal.: Mining and Scien- 
tific Press ° 
Lake Linden, Mich.: Nat'l Copper 


imes 
Denver, Ccl.: Ores and Metals 
BI-WEEKLIKFS, 
New York, N. Y.: Engineer 
MONTHLIES, 
New York, N. Y.: Power.... 
Locomotive Engineering. 
Engineering Magazine 
Cassier’s Magazine 
Scranton, Pa.: Colliery Engineer... 
Chicago, Ill. : Stationary Engineer... 
Indianapolis, Ind.: Paving and Muni- 
cipal Engineering 
New York, N. Y.: Amer, Engiuerr... 
Engineers’ Price Current....... ° 
ELECTRICITY. 
These seventeen publications are de- 
voted to ‘‘ Theoretical and Applied 
Electricity” in all its branches. The 
following is a complete list of all ac- 
corded a circulation of more than 
1,000 each issue : 
WEEKLY, 
New York, N. ¥,: Electrical World... 7, 
Electrical Engineer 4,673* 
New York, N. Y.: Electrical Review. 4,000 
Chicago, Ill. : Western Electrician.... 2,250 
New York, N. Y.: Electrical Age.... 2,250 
Electricity 2,250 
San Francisco, Cal.: Mining and Sci- 
entific Press 
SEMI-MONTHLIES, 
New York, N, Y.: Progressive Age... 
MONTHLIFS. 
Chicago, Ill.: Electrical Industries. ... 
Lynn, Mass. : Bubier's Popular Elec- 
trician 
NUMISMATICS AND PHILATELY. 


Of the 26 papers in this class the 
following are the Only ones credited 
with a circulation of more than 1,000 
each issue : 


21,524* 
. 20,302* 


2,250 


2,250 


4,000 


‘WEEKLIES, 
St. Louis, Mo.: McKeel’s Stamp News, 4,000 
New Chester, Pa.: Philatelist 

MONTHLIES, 
St. Louis, Mo.: Phiiatelic Journal of 


Charleston, S, C.: So, Philatelist.... 
Néw York, N. Y.: Post-Office, 
Detroit, Mich.: Philatelist 

Omaha, Neb.: Am. Philatelic Mag.. 
New Chester, Pa, : Collector. 

The journals devoted to Philately 
or the history, sale, coliection and 
distribution of postage stamps are 
in the ascendency. Every largé city 
has numerous stores for the purchase 
and sale of second-hand stamps, 
and collectors are to be found in 
the smallest hamlets. It is a_busi- 
ness of some magnitude and employs 
a very considerable capital. It will be 
remembered that some one dealer was 
recently successful in making a ‘‘cor- 
ner” on one particular issue of the 
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Columbian stamps, which even the 
government failed to break. 
INVENTIONS AND PATENTS, 
Although there are thousands inter- 
ested in patents there are but three 
newspapers—one an official gazette 
issued by the government—and the 
following : 
WEEKLY. 

New York, N.Y. : Scientific American 45,000* 
MONTHLY. 

Washington, D.C.: Inventive Age.. 2,250 

Perhaps the superior excellence of 
the Scientific American deters other 
publishers from entering the same 
field. 

TELEGRAPHY. 

Three papers are devoted to the 
construction and working of the tele- 
graph. Two of the three are credited 
with more than 1,000 each issue, viz. : 

SEMI-MONTHLY. 
New York, N. Y.: Telegraph Age... 
MONTHLY, 
New York, N. Y.: Journal of the 
PON cninpcép 6icskerts ‘ 
ORNITHOLOGY, OOLOGY, ENTOMOLOGY, 
MICROSCOPY, GEOLOGY, MIN- 
ERALOGY, ETC. 

Twelve publications appear under 
the above classifications. Three are 
devoted to Microscopy, three to Orni- 
thology, and one each to Geology, 
Mineralogy, Nidology and Entomology, 
while two are given up entire to 
**Oology.” The only one accorded 
more than 1,000 circulation is : 
Albion, N. Y.: Oologist..........M. 

; PHOTOGRAPHY. 

The eleven journals of this class are 
partly devoted to the instruction of 
amateurs, partly for professionals and 
others for the trade. One only is 
accorded a circulation of more than 
1,000, viz. : 


8,000* 


12,500 


2,750* 


MONTHLY. 


New York, N. Y.: Developer.,..... 5,000¥ 
A NAUGHTY APOTHECARY. 

A good deal of interest was excited among 
lawyers, doctors and druggists not long ago 
by a lawsuit in England to restrain an apothe- 
cary from selling a compound bearing one 
of the best known names of “ Food for in- 
fants,”’ with a notice printed on the wrapper 
to the effect that somebody else’s food for in- 
fants was better. The justice declined to 
grant any injunction, and dismissed the suit 
on the ground that the defendant had noi 
committed any wrong in using the plaintiff's 
wrappers as a vehicle for praising his own or 
other wares so long as the addition to the 
wrapper contained no direct disparagement 
of the compound which the plaintiff manu- 
factured. he case was taken to the Court 
of Appeal, in which a decision has now been 
rendered reversing the action and ordering a 
new trial_—V, Y. Sun. 
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NUMBER TEN. 


THE SATURDAY EVENING LANCE, TOPEKA, 
KAN. 
To the Publishersof the American Newspa- 
per Directory: 

No issue of this paper for the period of a 
full year preceding the date of this certificate 
has been less than 2,250 complete cupies. 

M. O. Frost. 


Topeka, Kan., Oct. 4th, 1893. 

From the May issue of Business: A pratti- 
cal Journal of the office. 

The current volume of the American News- 
paper Directory contains the names of some 
20,000 newspapers and periodicals. Of these 
3,173 have circulation ratings, the absolute 
correctness of which is guaranteed by the pub- 
lishers of the Directory by $1oo forfeit in each 
-case of error or misrepresentation «discovered. 
For some time past it has been the rule of this 
publishing house to back its opinions on rating 
‘statements with money, not exactly as opinions 
-are backed on the race track, but, neverthe- 
less, in a way to make money talk. Of the 
other 17,000 publications we learn that the 
publishers of 5,205 furnished reports so indefi- 
nite as not to permit of any guarantee of their 
-accuracy, and that the remaining 11,791, pre- 
ferred to withhold all information on the sub- 
ject. From thisit is evident that over one-half 
of the periodicals in the United States decline, 
for reasons best known to themselves, to re- 
port their circulation. 

The information about circulation was 
gathered between October 15, 1893, and Janu- 
-ary 15,1894. The circulation ratings given, 
+ Ah dg are not the editions that the paper 
is now printing, but represent the issues for a 
whole year preceding some date between 
October 15, 1893, and January 15, 1894. The 
publishers are very careful to make these 
sta'ements, so that no wrong conclusions may 
be drawn. 

We are also favored by the publishers with 
some detailed particulars of the plan of annual 
revision that is followed in the productiqn of 
this book. A great deal of painstaking effort 
would seem to be expended upon it, From 
some of the directions to the editor and others 
in charge of the work that are contained in 
this circular, it is fair to assume that some 
publi s of newspapers are tricky, and that 
they resort to loose and careless statements, 
in order to inflate their apparent circulation, 
It would seem to be the purpose of the pub- 
lishers, by the directions given, to offset mis- 
representations wherever possible to do so, 
It is significant, for example, that the pub- 
lishers of this Directory nd it necessary in 
these directions to lay down in precise terms 
a statement of the number of sheets to a quire 
and the number of sheets to a ream, for fear 
different standards in different localities may 
be employed in making returns. 





Since the system was inaugurated in 
1888 of guaranteeing the correctness 
of a publisher’s statement, if he would 
make one, the $100 reward has been 
paid as follows : 

1838, 


No.1. Waukegan, IIl., Gazette. 


1889. 
No.2. Madison, Wis., Skandinavisk Trib- 
ne. 


au 
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1891. 
No, 3. Prospect, Ohio, Advance. 


1892. 
No. 4. St. Louis, Mo., Anzeigcr des 
Westens. 
No, 5. 


Atlanta, Ga., Dixie Doctor. 
No. 6. i 


San Francisco, Cal., Morning Call. 


1893. 
No. 7. Muskogee, Ind. Ter., Our Brother 
in Red. 

No. 8. Monon, Ind., News. 
No. 9. Montfort, Wis., Monitor. 

1894. 

No. 10. Topeka, Kan., Saturday Evening 
Lance. 

It was on Monday, June 25th, 1894, 
that the tenth check for $100 was 
mailed to Mr. Charles E, Lagerstrom, 
of Topeka, Kansas, who had estab- 
lished the fact that the certificate 
printed above and signed by M. O. 
Frost was untrue, thus making a total 
of only ten in seven years. What 
better test can be had of the undoubted 
fact that publishers do not often make 
definite statements about circulation 
that are untrue. Only ten cases in 
seven years is certainly a creditable 
record, 

The publishers of the Directory 
regret to announce, however, that case 
number eleven is already in such an 
advanced state of proof that it is 
moderately certain to have a place on 
the list before another issue cf PRINT- 
ERS’ INK goes to press. 


THE “FRAUD” LIST. 


The following com-nunication, bearing 
every indication of being a general circular, 
is handed in by a correspondent, who states 
—_ it came to him in the regular course of 
mail : 





R. W. HAYNES, 
ATTOKNEY AND COUNSELOR, 
1320 F Street. 
WasnincTon, D. C., June 2, 1894. 
My Dear Sirs: 

An examination of tke records of the Post- 
Office Department for the past year would dis- 
close some three hundred and fifty or more 
persons and concerns, many of them of repu- 
table character and in good standing finan- 
cially, were placed upon the “ fraud list "’ for 
alleged illegal use of the mails. 

n a great number of those cases the 
“amount involved was irfconsequential; the 
proceedings in all were ex parte in charac- 
ter, and without service of notice of any kind 
upon the parties proceeded against. ; 

All that can be said is that power so arbi- 
trary and despotic in character is vested by 
statute in the officers of the Department, who, 
in exercising the same, but continue a prac- 
tice inaugurated at the time of the passage 
of the act and pursued continuous'y ever 
since. 

It can be safely asserted, however, that at 
no period in the history of the statute has the 
same been so vigorously enforced as within 
the period above mentioned. 
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Such orders are occasionally revoked, but 
this is the ss Pending any investiga- 
tion going to the merits of the case, in most 
instances, mail mattcr addressed to the ag- 
grieved rty is returned to the writer marked 
‘fraudulent,’ and all money orders are re- 
fused payment. ~ 

The daily enforcement of such a dangerous 
statute clearly demonstrates that advertisers 
who do business through the mail with all 
sorts and conditions of people, should be rep- 
resented Aere, in order that proceedings as 
outlined above cannot be instituted against 
them upon a mere ex parte complaint, tele- 
gram or report of a postmaster or other officer 
of the government, 

A hearing should be accorded Jrior to the 
taking of any action and not sudseguent 
thereto. This prevents the conviction of a 
person before he has had a trial, and reverses 
the practice now in force. It may also here 
be stated that in each case, where such action 
is taken by the Department, inspectors are 
now instructed to present the same to the 
ag = U., S. Attorney for prosecution. 

Should you deem it advisable to have a rep- 
resentative in Washington to look after your 
interests generally, or appear in any 7 
case, I would be glad to act for you, have 
had five years of experience as law clerk 
and attorney for the P. O. Department, 
having withdrawn from the service some 
wo months since, and am familiar with the 
practice and most available and expeditious 
r ies and def employed in cases of 
this character. Awaiting your pleasure, I am, 

Most respectfully, 
R, W. HAYNES. 





Here is a state of affairs! A man who has 
“*had five years’ experience as law clerk and 
attorney for the P. O, Department,”’ and is 
in a position to know what he is talking about, 
states, and we believe truthfully, that for 
nearly every day last year that Department 
has by an ex parte proceeding, peculiar to it- 
self and altogether “‘arbitrary and despotic,” 
condemned aS a fraud some person or concern 
of reputable character and in good standing. 

Against this infamy the people of this 
country have cried out. The election of 
Grover Cleveland was more than anything 
else a protest against the growth of Com- 
stockism under Wanamaker, 

The first queries that would naturally sug- 
gest themselves to the common sense of the 
reader of this letter would be something like 
these: If the Post-Office Department insti- 
tutes proceedings against citizens “‘ upon a 
mere ex parte complaint, telegram or report 
of a postmaster or other officer of the govern- 
ment,” ** without service of notice of any kind 
upon the parties proceeded against,” and the 
victims of this ‘‘arbitrary and despotic’’ 
eae are adjudicated to be frauds with no 

nowledge that aay roceeding is taken 
against them unti ey are confronted 
with the execution of the jndgment, 
how comes it that Mr, Haynes, attor- 
ney and counselor, is in .a position to 
offer his services “‘to look after the interests 
of his clients generally or appear in any spe- 
cific case,” and, by “te most available and 
expeditious remedies and defenses employed 
in cases of this character, prevent the in- 
stituting of an ex parte proceeding and pro- 
cure a hearing prior to the taking of any ac- 
tion instead of subsequent thereto?” How is 
Mr. Haynes, “having withdrawn from the 
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service some two months since,”’ to receive in- 
formation when one of these inquisitorial pro- 
ceedings is contemplated by the Department? 
Do the clerks of the Department communicate 
to him private advance information whenever 
they are about to strike a victim, and if so, 
by what kind of an arrangement ?—From the 
dvertiser’s Guide for July. 


This Haynes is the identical clerk 
who conspired with the man Fountain, 
to exclude PRINTERS’ INK from the 
mails in 1892. He has personal knowl- 
edge of the crooked methods which 
prevailed in the Post-Office Depart- 
ment, in his time, and will doubtless 
prove an efficient agent for any one 
willing to avoid suffering from crooked 
clerical methods in the future by the 
employment of a person competent to 
counteract crookedness by other crook- 
edness.—[Ed. Printers’ INK. 


A WISE JUDGE. 


“No civilized people ever submit to acts of 
arbitrary power and long preserve their liber- 
ties Not one inch can safely yielded to 
arbitrary power.” 

“History teaches that we have more to 
fear from arbitrary power than from all spe- 
cies of gambling combined.” 

“ There is more danger to this country from 
the exercise of arbitrary power than from all 
contagious diseases combined.” 





The above are recorded utterances of 
Judge W. J. Gaynor, of New York. 
They were brought out by an unjusti- 
fiable exercise of power by policemen, 
whereby citizens had been subjected to 
inconvenience and deprived of liberty. 
In this issue of PRINTERS’ INK a man 
who has had much experience points 
out usages that have prevailed in the 
United States Post-Office Department 
by which citizens were made to suffer, 
without legal cause, from the exercise 
of arbitrary power, and were entirely 
without remedy. Possibly there are 
no more flagrant instances of this sort 
of wrong to be hit upon anywhere than 
have been common in this department. 
It is not generally understood, even by 
congressmen and lawyers, that, no mat- 
ter how flagrant may be the wrong, the 
sufferer is utterly without remedy. 
Even the highest court asserts no right 
to interfere. 

es 

Can a business man afford not to advertise ? 
Let us look about us. © Run over in your mind 
a number of stores whose proprietors’ names 
even are not known to the public. The 
people pass their stores and go right next door 
to buy the same things. They may give as 

‘ood or even better value for the same money. 
They may have smoother tongues and more 
attractive manners; yet they lack an audi- 
ence.—M/. S. Craw/ford, 
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NOT PERFECT: BUT ATTEMPT- 
ING PERFECTION. 

“* Newport Daicy News.” 
A paper of ‘ known circulation.”’ 
Daily edition over 3,500 copies. 
Newport, R. I., June 20, 1894. } 
Editor of Printers’ Ink: 

* * * The fame of Newport as a resort 
for the most wealthy and cultured people in 
America is world-wide. 

The Daily News, because of its excellence 
as a newspaper, circulates very thoroughly 
among all the people, whether permanent 
residents or here for a few months only—in 
fact, 1t is recognized as a household necessity. 

One important point, and one that an agent 
should have in mind, is the fact that in deal- 
ing directly with our would-be customers we 
always protect the agent, and never give his 
commission, or any part of it, to the adver- 


In response to the above, PRINTERS’ 
INK ventured to ask Brother Pitman 
if he was quite certain that no agent’s 
commission was allowed on the ad of 
the Royal Baking Powder Co., con- 
spicuous in the. Vews. A reply came 
promptly. 

Newport, R.I., June 23, 1894. 
Editor of Printers’ Ink: 

Our contract with Royal Baking Powder 
Co. was made four years ago, at which time 
we allowed (and informed advertising agents 
of the fact by printed circular) 15 per cent 
discount from :ates to large general advertis- 
ers, and the contract has been duplicated an- 
nually since. T. T. Prrman, 
per Brownell, 





A SCHEME FOR ADVERTISING. 
Betton, Tex., Aprii 18, 1894. 
To the Editor: 

I inclose you a sketch of a little device 
that I have been using for some time, and 
which I think is a clever little arrangement 
with which to stop passers-by in front of your 
store, and, possibly, lead them inside, where 
nine times out of ten they will spend some 
money with you, This device is nothing but 

















-ane- 
Sey Somerame 
—_— 
EMO tye Brogget 

















Embree» Ecconiria 


an eccentric, so arranged in a wooden frame 
that when set in operation it moves a wooden 
rod back until it reaches the farthest point of 
the eccentric, when suddenly the rod is re- 
leased and drops back, casing a placard out 
on the sidewalk (suspended above the side- 
walk by a string connected, with the rod 
worked by the eccentric) to drop down sud- 
denly about six or eight inches, and this is 
again very dually drawn up and suddenly 
dropped ce beleoe. I run this device with a 
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small electric motor, which cost me $10 and 
which develops about 1-32-horse power. This 
same dynamo also runs a Ferris wheel six feet 
in diameter, and is fed by three batteries such 
as are used in any telegraph office, only the 
are larger, having about six pounds of sul- 
~*~ -of copper and a zinc block about five 
y eight inches, and one inch thick, which is 
separated from the bluestone by about two 
inches of sawdust. Cards can be changed 
daily, calling attention to any specia! article 
that you have just received, The larger the 
eccentric the greater will be the drop.—A. /. 
Embree, in the Pharmaceutical Era. 


ADVERTISING AT YALE. 

The graduating class at Yale have an annual 
clearing-out sale, and it amuses the staid 
citizen of New Haven to read the announce- 
ments posted on the elm trees on the campus, 
The advertising this year has been done on 
an unusually elaborate scale, These are 
specimen catch-lines: 

“He giveth his beloved sleep. But you 
must buy a bed.”’ 

“* Suffer little freshmen to come unto me, 
and | will sell them many old things.” 

“* Bargains for young married couples.’’ 

One senior hung out a banner announcing, 
as a drawing card for the sale, that a certain 
member of the faculty would perform on the 
tight rope; but this the college censor sup- 
pressed. 





Tue shrewdest of national advertisers have 
advertised extensively during the summer 
months. Vacation time isthe season to “ eat, 
sleep and read,” the time when the business 
man turns his attention to home and home 
comforts, and makes up his mind that he wants 
this or that, long before he buys -it, because 
he then has the time in which to consider it. 
The assertion can safely be made that fully 
one-half of the goods purchased between the 
first of September and the first of December 
have been bought, in the mind of the pur- 
chaser, during July and August.—Zchange. 


MovaBLe signs are eye-catching. An ef- 
fective one is seen from the Brooklyn Bridge. 
It is a much enlarged representation of a 
human hand, the forefinger of which is con- 
tinually in motion, beckoning spectators to 
read a sign under it, 





—— +o 
‘“*WeppInG parties and fancy ice creams a 
specialty’ is the attractive announcement to 
be found on the bill of fare of a popular res- 
taurant in St. Paul, Minn. 


socnsncinionstaliblagilgitatisiecnensn 
Tue Tritown (Pa,) Odserver invites trade 
after this manner : 
If you would prosper 
ear by year 

Get your printing done 

Right here. 
Show that in business 

You are wise 
By coming here to 

Advertise. 


Displayed Advertisements 
50 cents a line; $100 a page; 25 per cent 
extra for specified position—tf granted. 
Must be handed in one week in advance. 


UPERIOR Mechanical Engraving. Photo Elec- 
trotype Eng. Co.,7 New Ch s St., N. Y. 




















INTINGC INK—Four Cents Per Pound. 
eqyeves 10 Spruce St., New York. 
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rousandclannish. 300,000 h * $100 

SWISS sereitaroniy ener ore! A PEALE’ 294 | pen pace 
SCHWEIZER ZEITUNG, 16 Fulton Street, N. Y. ’ leech 
BEST P t Magazines. 
MALF-TONE I. © e erson Ss. 
ea yuan ° F. E. MORRISON, Adv. Mgr., 

ngle col., 

CHICAGO PHOTO ENG. ©O., 18 Madi tate astatnceracente ish benidinks 


POSTAL NOTES ABOLISHED. UMENTION THIS PAPER 
odate or YOU WRIT 

















pe! Q Z For holdin Fapere. Eats 
a imprint on cards free. Address for CORO Piles, Latter hooks, Circulars 
ample rinted Matter, Auythin 
LVORD & CO., Detrort, MicH. oo. Light, Strong, Hand- 
some, Portable, In use all 
RAPID ADDRESSING. ff ———4] over United States. ‘Send for 
woe only eatentie iy pee = and : and 
rs ressed in a hw machine 
N ames guaranteed absolutel piace For om | POPE RACK COMPANY 
ticulars address F. D. B AP, Prest., 314, 316 ST.LOUIS, MO. 
Broadway, New York City. 


BRARAAARARAA 


Tae Wooden Horse of Troy 


was an element in ancient history. 
There’s nothing wooden about THE ® 
Troy Press—so advertisers say. 
Send for a sample. New York Of- 
fice, 11 Tribune Building. 




















A “New Model” Web. A Small Man. 
Write us for full particulars. 


Campbell Printing Press and Mfg. Co., g24 Dearborn Street; Chicago. 


ork 





SRBVVVVAVASD ? 


A Little Higher in Price, but . WHEELING 


It Pays to Use the Best, and 
NEWS 


is the best paper in West Virginia. Has the largest sworn circulation. 

Is published every da: ; A ~ 4 ear. Is the only evening paper in 

Wheeling. [s the only in West Virginia using ty: ene 

machines. It leads in witdihing. Any advertiser who wishes to 

the tradeof West Virginia people must use THE News. The New York 

Office has sole charge of the advertisin LL gy the State. I shall be 
pleased to furnish any information desired. 


NEW YORK OFFICE, WHEELING NEWS, 
617 Temple Court, C. E. ELLIS, Manager. 
SCCVVVVVVSVSSsSVessessesssssse|sd 
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BIS POPGOSS/S/S 


THE 


TOLEDO 
BLADE, 


TOLEDO, OHIO. 


Daily Edition, 15,500 
Weekly Edition, 115,000 


During July and August advertisers 
will be asking rates preparatory to fall 
business. 

Keep in mind the fact that the BLADE 
is the best paper in Toledo and North- 
western Ohio. 

We will be pleased to furnish esti- 
mates. Address 

THE BLADE, 
Torevo, Ono. 


CANCE CENCE CS) 


PRINTERS’ INK. 


We Do Not Have 
To Say Much 


“ ABOUT 


THE PEERLESS 
Vickery & Hill 
List. 


It pays advertisers every time, and general- 
ly brings results. An advertisement call- 
ing for 10 cents was recently inserted for one 


month, The answers cost less than 1 cent 


each. 


We Do Not Need 
To Multiply Words. 


THE VICKERY & HILL COMPANY, 
Augusta, Maine. 


New York Office : 517 Temple Court. 
C. E. ELuI1s, Special Representative. 
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Printers’ Ink 
Says: 


“It is the duty and it should be the pleasure | , 


of every publisher to give his advertising pa 
trons all the attention they deserve; it is upon 
them that he depends for his profit. Yet it 
is evident that no especial care is given to 
the editing of the advertising pages by most 
publishers. Only a few papers and some of 
the magazines are enterprising enough to es- 
tablish departments that take charge of ad- 
vertising and see that it is properly edited. 
This practice is bound to become popular, 
and it will prove mutually beneficial to pub- 
lisher and advertiser.” 


We Do More 
Than That. 


Our advertising department personally | | 


places every advertisement in position, thus 
giving each advertiser a choice position. 

No Devil or Galley-slave has charge of your 
ad with us. 

Let us give you estimate on space. 


THE NATIONAL TRIBUNE, 


WASHINGTON, D.C. 
FUVAF TAFT ALT AIT AIT 





ied Rapids 
Democrat. 


The leading newspaper in 
Michigan (outside Detroit). 


The AMERICAN NEWSPAPER 
DIRECTORY says: 

“The GRAND Rapips Democrat is 
credited with a larger circulation... 
rating than any other Daily in Michi- 
gan, outside of Detroit.” 


The DEmocRAT occupies this 
important position solely on its 
merits. In appearance, and in 
the amount of telegraphic and 
news matter published, it is un- 
surpassed by any Daily in the 
State. 

Copies of the paper and rates 
upon application to the Home 


Office, or : 
H. D. LA COSTE, 
38 PARK ROW, 
NEW YORK. 
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TO GET NEW HAMPSHIRE TRADE 
YOU SHOULD ADVERTISE IN 


The Telegram, 


Largest circulation of any paper in New Hampshire. 
All paid circulation. Average circulation last thirteen 
weeks, ending June Ist, 


Over 61,000 Copies Weekly. 


Rates, only 20 cents per agate line. Sample copy 
sent on request. 
THE TELEGRAM, Manchester, N. H. 


NEW YORK ADVERTISING OFFICE, 
517 TemPce Courr, 
c. E. ELLIS, Manacea. 
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PRICE 25 CENTS PER YEAR AUGUST 1894 tag — 1h sys 


LOOK AHEAD. 
ired to print an edition of 


ob twent oor are re 
mn i 6 ven U. es mail cars, and as 
days before majortt ¥ Pa 
— THE PRESENT is 
THE TIME yy - Sar-sighted adv ertisers to make pub- 
? lic their announcements. 
Fall seeds sown NOW inthe rich Jields cultivated 


by COMFORT will yield astonishing results. 
Space of us orof agents. The Gannett & Morse Concern, Publishers. Home office: Au- 
gusta, Maine; Boston: John Hancock Building; New York: Tribune Building, Lewis A. 
Leonard, Representative. 
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The Printers’ Ink 


Advertising Bureau 


COOOONDOOOOOOOOOOOONNNNOOOOONONONOONNNONOOO 
OOOOOOCOOOOOOOOCOOOOOCOOOOOCOOO0O0C0000U 


If you wish to so advertise as to 
realize the largest possible 
returns from the smallest 


possible investment, 
Address THE PRINTERS’ INK ADVERTISING BUREAU, 10 Spruce St., New York. 
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Your advertisement will be written by 
Printers’ Ink Bureau of Advertise-- 
ment Writers. 

Illustrated by Printers’ Ink Bureau of 
Advertisement I]lustrators. 


1999 9 WO00dO0OO0OOOLKK 
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Set in type by Printers’ Ink Press. 
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Inserted in papers selected by the Editor 
of Printers’ Ink. 
Contracted for by the Printers’ Ink Ad- 


vertising Bureau. 


© 





foferetefeseresel 


oO 
oO 
oO 
O 
O 
oO 
O 
O 
O 
O 
oO 
O 
Oo 
© 
19) 
12) 
oO 
O 
Oo 
O 
O 
oO 
O 
te) 
oO 
O 
Oo 
oO 
O 
Oo 
oO 
O 
O 
O 
oO 
oO 
oO 
O 
oO 
oO 
Oo 
O 
O 
oO 
oO 
O 


OO000 
O000000000 


TERMS: CASH. GENERALLY IN ADVANCE. 
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Ce ications intended for the Printers’ Ink Advertising Bureau must be so 


addressed. . ; 
Don't assume that some other address will reach the right hands. If you do 


you will be in error 
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In Quarter-pound Cans. 
In Half-pound Cans. 
In One-pound Cans. THE VERY THE VERY FINEST 


JOB INKS 








Finest Wood Cut Black, . at $5.00 per Ib. ) 
Bronze Blue, . 5 : at 2.00 
Permanent Brown, . J at 2.00 “ 
Crimson Lake, . P = at 2.00 “ 
Lemon Yellow, . ‘ n at 1.50. « 
Medium Green, . < ; at 1.50 *« ALL FOR 
Dark Blue, extra fine, § at 150 “ 
Extra Job Black, ,)- »« f $ i 0 
Blue Black, . 5 . at 1.00 “ ; 
Carminated Red, A at 100 “ 
Fine White for Mixing Tints, at 1.00 “ 
Printers’ Ink Cut, e : a «6 


— 
$20.00 
These are the fine job inks in most common use. 
With these on his shelf, any job printer may safely undertake any job that is likely to 
present itself. 
— rices are the usual net (pay in four months) prices. 
Send me $10, check in advance, and I will send you the whole dozen one-pound cans, 
cmap, boxed, at any = office or railway or steamer in New York City. 
I have no other job in 
If you don’t want a dozen cans, don’t write. 
If you don’t want to pay in advance, don’t write. 





You may have Twelve One-pound Cans of Finest Wood Cut Black.................. for $30 
You may have Twelve One-pound Cans of Bronze Blue, Permanent Brown, or.. 
EI Ee Ee ee nO a Deer ane AE |All Seep. for $12 
You may have Twelve One-pound Cans of Lemon Yellow, Medium Green, or Dark.. 
SL < cp nichnisinntrees¥edhotan wd dapbeeneereleeeseverlgthveuseed for $9 
You may have Twelve One-pound Cans of Extra Job Black, Blue Black, Carminated. . 
Ce, SE Cae Seer GNU GND GIIED nw vinccconesecnecccdeccesesestccsousssed for $6 
You may have Twelve OQue-pound Cans of Printers’ Ink Cut....................... for $3 


You may have Twelve One-pound Cans of either sort you select from among the twelve 
sorts offered, or may make up your selection of twelve cans to suit yourself at 
exactly half the price named for one can, but | don’t want any order for less than 
twelve cans, and | don’t want any order unless the money comes with it. 

Do you catch on to this? 

If you want Twelve Half-pound Cans the price will be exactly cut in two. 
If you want Twelve Quarter-pound Cans the price will be divided by four. 
You must buy Twelve Cans if you buy any. 

You must send the CASH or you won’t get the goods. 


Special terms for larger we qpaatiice of these, or any of them, but no special terms until 
you have bought a Case o: zen Cans, and learned that the goods are what you want. 


Address WM. JOHNSTON, Foreman Printers’ Ink Press, 
10 Spruce Street, New York. 








i 
/ 
} 
| 
| 








PRINTERS’ INK. 


A DOUBTING THOMAS. 





THE EVENING SENTINEL, 
KNOXVILLE, TENN. 
R. H. HART, Sec’y & Treas. 
“JUNE 22, 1894. 
Publishers of PRINTERS’ INK, Mew York City: 

Dear Sirs—Inclosed you will find check for $11.25, made payable to 
yourselves, for which I wish you would purchase from Wm. Johnston one 250- 
Ibs. bbl. of news ink, as advertised in PRINTERS’ INK from time to time. 

You will excuse this imposition on your good nature, but Mr. Johnston 
has made such a radical reduction in the price.of ink that I want your assur- 
ance that it is as he represents it. If you are satisfied with his representations 
as made in PrinTers’ INK from time to time, and especially in the issue of 
June 20 regarding his inks, you will please indorse the check and turn it over 
to him, with the instructions to ship me the ink as specified above. 

Inclosed you will find postal for reply. 

Very truly yours, 


Sec’y. 
New York, Fune 25th, 1894. 
Yours of 22nd ts at hand, with inclosure as stated. Johnston 


is all right! He will do exactly as he says. 
Respect/ullv, PRINTERS’ INK. 





Mr. William Johnston refers with pride to the following commini- 


cation lately received: 
Established 1857. Published Every Thursday. 8 Column Quarto. 


Koon Puree Be fous Towns oF inGnenet Comqy, tet Acmontunm Gane oF ixmana 
Pormsres (000 Tap Wauaren 910,000000 


; 
3 ‘ 
g mn ; THE LAGRANGE STANDARD. 
ory ee eee ; J. Mi. RERICK & SON. 
; 4, é . 
tay 7) ae : LaGrange, a ae 76, 1894. 
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In Wilkes Barre ! 





In Wilkes Barre, Pennsylvania, three 
of the four daily papers printed there 
buy News Ink of me. 


The Daily News Dealer buys of me. 
The Daily Record buys of me. 
The Daily Times buys of me. 
The Saturday Telephone buys of me. 


The Evening Leader and the other 
half dozen weekly papers published in 


Wilkes Barre pay twice as much as I bef 


ask and are using an ink not so good 
as I sell, 
They can buy it on time however !! 
And for my ink the cash has to be 
paid in advance every time ! ! 





One day last week I had a call from 
Mr. Perkins, of the 


Wilkes Barre TIMES. 


He came into my office and asked 
for Mr. Johnston. 

I went out and seen him. 

Said he: ‘‘ You're the fellar that 
sells this celebrated ink ?” 

“* Ves, sir!” said I. 

‘*You are selling the —-— Co.'s 
Ink, aren’t you ?” said he. 

‘*T suppose it doesn’t matter to you 
what ink I sell,” I answered, ‘‘as 
long as it suits you, does it ?” 

** Well,” he said, ‘‘ the barrel which 
you sent us worked all right, but I 
would like the new one a little blacker.” 

‘* All right,” said I. 

‘The paper I use is very hard,” 
he said, ‘‘ and the press-room is hotter 
than blazes : 100 to 110 degrees.” 


He finished up by saying that the 
ink I had sold him for 4 cents was 
better than any 8 cent ink he ever 
bought. 

I asked him if he would put that in 
writing. 

** Well, no!” he said. ‘I'll wait 
and see what I get this time.” 

Then he gave mea check for $20, 
with instructions to ship 500 pounds as 
ore. 

‘* That priced ink,” he says, ‘‘ struck 
us kind of cold, when we seen it first ! 
We didn’t believe ink could be made 
for that price.” 


$ 
-— 


VE 500 bounds \_ 


—_—— > 











To get my ink the buyer has to hand over the cash with the order. H any- 
where else, and be allowed from six to twelve months’ time. It is this Pu J. A for 


credit that keeps printers poor. 





inters who are solvent can +: 80 by buying News —_ 








of me. My prices for News Inks, guaranteed to be the best in the world, have been an 
8 : 
2500-pound Barrel at 4c, $20 00 
$250-pound Barrel at 4gc., 11 25 
2100-pound Keg at 5c., 5 00 
< 50-pound Keg at 5<c., 275 
>} 25-pound Keg at 6c., 1 50 
The goods are delivered at any railroad or steamboat in New York City, and satisfaction 


teed. Printers who will give their pressman half the amount they save in buying 


is guaran > 

of me will learn that the goods I send are the best New Inks he has ever used. 

imens. All that I need is to see a copy of the paper to be printed, 
and the ‘ORDER of the press-room ; and, most impor- 


circulars—have no 8) 
to know the kind of press used 
tant of all, A CHECK WITH THE O 


I issue no 


SATISFACTION IS GUARANTEED EVERY TIME. 
Address WM. JOHNSTON, Manager Printers’ Ink Press, 


10 Spruce Street, New York. 
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Retail me: 
ask 
and its for the bettermen 
ideas—this is the retail branch. 





ADVERTISING FOR RETAILERS. 
Edited by Charles Austin Bates. 


rchants are invited to send advertisements for criticism and suggestion ; to 
uestions about re ema J pertaining to retail advertising F 
oO} 


this department, PRINTERS’ inK is a clearing-house for 


to send ideas, experiences 


boseeeerscccos soos rooeed 





I havea communication from Toledo 
inclosing a number of cards and slips 
of various kinds, advertising the media 
of the Toledo Y. M.C. A. ‘The sender 
says: ‘* Thisis a branch of advertising 
which I think is sometimes overlooked 
by us, nevertheless it takes just as 
much time and study, if not more, to 
write ads that draw men as it does to 
construct ads that will sell goods.” 

It occurs to me that an ad which 
sells goods must of necessity draw 
men. Otherwise the goods could not 
be sold ; and I may say that I do not 
believe this batch of Y. M. C. A. ad- 
vertising is calculated to draw men. 
In fact, I have seen very little of such 
advertising that I considered at all 


In the first place, this Toledo mat- 
ter is badly printed. I mean badly 
printed as advertising. The ink and 
the press-work and the paper are all 
excellent, but the ‘‘ art” printer has 
been allowed to experiment. to such an 
extent as to make the matter rather 
hard to read. It is jumbled up quite 
frequently by using one large capital 
letter’ for the beginning of two words 
that start with the same letter. 

The association has evidently spent 
more money for its printing than it 
should have. Clear, plain work would 
have been better. 

One of the cards is arranged with 
five coupons, and advertises a ‘‘ Red 
Letter Series of Practical Business 
Talks to Men.” The titles of the 
talks are, ‘‘ Profit and Loss,”’ ‘‘ Insur- 
ance,” ‘‘Interest,” ‘‘ Banking” and 
** Investments.” 

If these talks had been delivered by 
prominent business men, who could 
reasonably be supposed to have had 
the experience which would warrant 
them in giving such talks, and which 
would insure the listeners some valu- 
able, practical opinions, they would 
certainly have drawn a great deal bet- 
ter. As a matter of fact, each talk 
was given by a preacher. Ministers 
of the Gospel are supposed to be, and 
I think generally are, the most imprac- 


tical of men. The great mass of peo- 
ple do not wish their pastors to be 
practical. They resent the delivery of 
a practical sermon, and want the 
preacher to keep himself ‘* pure and 
unspotted from the world.” 

Another card has for its chief dis- 
play line, ‘‘ For Men Only.” This is 
misleading, and it is bad as suggest- 
ing a sort of entertainment which is, 
in nine cases out of ten, a clear 
** fake.” 

There is another little slip which 
ends with the statement that ‘‘ Miss 
May Merrill will sing a solo.” It 
seems to me a little bit niggardly of 
Miss Merrill. Why could she not just 
as well have sung a quartette? 
Wouldn’t it have been a better plan to 
say simply, ‘* Miss Merrill will sing,” 
and, better still, to have added the 
title of her song ? 

There is another little circular which 
I think is bettér than the others. | 
give the text of it complete: ‘* Hear a 
Straight Talk on Crooked Living, by 
Mr. Solon T. Klotz, at the Y. M. C. 
A., Sunday, June 17th, at 4 p. m. 
This is the first of a series of three 
talks on intemperance, gambling and 
licentiousness. All young men are 
welcome.” 

There is one conspicuous fault in all 
this advertising, or probably I ought 
not to say that the fault is in the ad- 
vertising, but in the talks or lectures 
advertised. When the Y. M. C. A. 
advertises evangelistic services; lec- 
tures on ‘‘ What Jesus Believed about 
Sin,” and such things, they can hope 
to interest only those who are already 
interested. The very ones at whom 
their work is directed cannot be 
reached in this way. It is unneces- 
sary to reach those whom it does ap- 
peal to. 

It would seem to me that the better 
plan would be to have lectures on 
practical subjects—on the conduct of 
business, on municipal government, on 
strikes, or, for that matter, talks on 
travel, or biographical lectures. It 
should be tolerably easy to get this 
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sort of thing, because the prominent 
business men of the town could easily 
be interested enough to give the talks, 
which could then be advertised in the 
daily papers, just the same as any 
other entertainment or business should 
be advertised. These little slips and 
cards cost more than they are worth. 

I may hear from Toledo that their 
meetings have been very successful 
and well attended. ‘lhat, of course, 
would prove that I am wrong in con- 
ceding so little value to circular work. 
If these slips and cards fill the Y. M. 
C. A. hall, that is all that anything 
can do, and criticism is useless. If 
this is not the case, I will venture to 
say that the right sort of advertising in 
the papers zw// fill the hall to over- 
flowing. 

There is another idea which I heard 
of the otherday. The manager of a 
free show, wherein the profit was to 
be derived by selling something or 
other after the show, or during the 
evening, conceived the following idea : 

He had a lot of invitations printed 
on wedding stock. With these invita- 
tions were inclosed two compliment- 
ary tickets to the entertainment, the 
price being stated on the tickets as one 
dollar each. Then the lecture was 
advertised in the papers at one dollar. 
As a result of this plan, the little hall 
in which the lecture was given was 
crowded to overflowing for twenty-one 
consecutive nights, and I am told that 
the lecturer’s share of the proceeds was 
$12,000. I should think this kind of a 
scheme ought to work very nicely on 
these Y. M. C. A. lectures. 

* 
* * 
LincoLn, Neb., June 22, 1894. 
Chas. Austin Bates, New York: 

Dear Sir—You often hear a merchant say 
in a satisfied way “the advertisement paid for 
itself.” 1 wonder if they are satisfied if the 
profits on the goods sold by a clerk are only 
enough to pay that particular clerk! I am 
not satisfied with an ad “ paying foritselt,”” I 
can see the profits direct from my ads, and 
[ inclose copies of the kind I use. I know I 
made a profit on all the inclosed ads, 

I was to start in the retail grocery busi- 
ness I would make contracts with the daily 
pers (especially the evening papers) before 
pee the store. I say this after twelve 
years’ experience in this business, because I 
have always made a = on advertising. 

If you did not think the ad for Jayson Bros. 
“constructed"’ by J. B. Mills, and published 
in Printers’ Inx of 13th inst., was a good 
one, you would not use it, The ad reminds 
me of the unfortunate man who starts a paper 
in a dead town “‘to fill a long felt want, etc., 
etc.” ey who buy groceries in Passaic do 
not care 1f Jayson Bros. ‘‘ mean business,” 
“are there to stay ’’ and “‘ mean to grow.” 
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The ‘Westmoreland Ham” ad in same 
issue is all right for advertising a high-grade 
ham and will pay well even if run every day 
in the year. 

About your ad in Printers’ Ink, June 20, 
“Prompt Delivery.” You say you have 
canned goods—why, of course we know you 
have if you have a grocery store. I do not 
want to criticise ‘‘ Prompt Delivery” ad too 


harshly, but you will notice all grocers who 
say “advertising does not "’ use just such ads, 
meena ; 


. O’ConneL, 

Mr. O'Connell is right in trying to 
make his advertisements bring in more 
in direct profit than they cost, but even 
if this were not the case, he might very 
truly say that his advertising was profit- 
able. 

I doubt very much if half the adver- 
tising which is done will show in im- 
mediate returns enough profit to pay 
for itself. Sometimes this is the fault 
of the advertising—sometimes it is im- 
possible to do any better than that. I 
believe that the cumulative value of 
advertising is very much greater than 
its direct value, no matter how satis- 
factory that direct value may be. There 
is no way of telling when the adver- 
tisement is going to stop selling goods 
—when its effect will be exhausted. 
I have had orders inclcsing money for 
goods that had not been advertised for 
five or six years. Ihave heard of cases 
where such things occurred after a lapse 
of twenty-five or thirty years. Sup- 
pose Mr. O’Connell puts an advertise- 
ment in the paper, and the next day a 
customer comes in and buys enough 
goods to pay forthe ad. According to 
Mr. O'’Connell’s statement, he would 
not be satisfied with this, notwith- 
standing the fact that this customer, if 
properly treated, would probably, in 
the course of the next six months, buy 
at his store twenty-five or thirty times, 
each time an amount sufficient to pay 
for the original ad. 

This is, I think, the way advertising 
generally works, and on that basis it is 
certainly very profitable. 

Mr. O'Connell is wrong in suppos- 
ing that I indorse an advertisement 
because I print it in the ready-made 
department. I publish a great many 
ads there which I cannot personally 
approve of. There is such a diversity 
of opinion, however, about what is 
good in advertising that I waive my 
own ideas in a great many cases for 
the purpose of publishing what I think 
the readers of PRINTERS’ INK would 
like to have. 

The Jayson Bros.’ ad was not per- 
fect by any means, but it was just such 
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an ad as will be pretty generally copied, 
I fancy. The criticism on the canned 
goods ad will hold good straight 
through the grocery stock, or any other 
stock. If it were followed out to the 
bitter end, it would preclude the men- 
tion of any particular line of goods. 
There are grocers who keep a very 
poor line of canned goods. ‘There are 
others who make a strong point of this 
line, and from whom one may be sure 
of getting the best goods. This is the 
kind of a grocery Jayson Bros. run, 
and they want people to know it. 

The advertisements which Mr. 
O’Connell sends me are very good. A 
particularly good thing I see about 
them is that they always give a price or 
a number of prices. 

Here is one sentence that is particu- 
larly good: ‘‘ We think that we buy 
cheaper than most grocers—buy in 
large quantities for cash—and while we 
never sell without profit, we think you 
will save money in buying here.” 
Here is a sentence that is bad: ‘‘ We 
can save you one-half on the price of 
many goods, see?” The disposition 
that that would arouse in a great many 
people would cause them to remark : 
** Well, I don’t believe it, see ; and I’m 
not going to try, anyway.” 

«x 
Editor of Printers’ Ink: 

Your suggestions in Printers’ Ink of May 
oth, for advertising acity drug store, not cen- 
trally located, interested me considerably. 
I believe there is a greai deal of advertising 
to be obtained from the dealers in residence 
districts of cities—when the right method is 
found. 

It occurred to me that you might also have 
suggested that Mr. Treherne, of Memphis. 
use the street cars running from the center o 
the city to his quarter (I presume and assume 
that there aresuch lines), In Chicagoseveral 
clothiers in secondary business districts use 
the lines passing their doors, and I think a 
clothier has as good opportunity as any one for 
testing the efficacy of retail advertising me- 
diums. I am more than half inclined to be- 
lieve in the street cars. What do you think 
of them ? ‘ 

It seems to me also that when any special 
item is to be advertised the druggist might 
well ornament the neighboring bill-boards 
with tasteful posters. 

You say you do not think newspapers could 
be used to advantage by Mr. Treherne. In 
Washington, D. C., I know of several con- 
cerns similarly situated to Mr. ‘l'reherne who 
advertise at times in the local papers, using 
small cards, Among them I remember noting 
jewelers—who as a class are non-advertisers 
—located at the extreme limit of the city. 
While Washington is “ peculiar to itself ’’ and 

pers of extraordinary circulation among 
the homes, still this example should be some 
evidence that there are possibilities even for 
the man on the side street. 

Please do not construe this as a criticism of 
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your suggestions -they were splendid. This 
is merely a suggested addition. 
Respectfully yours, 
E, E. Harr, 

I think street car advertising is better 
for the general advertiser than for the 
local dealer. The local dealer has to 
do more than merely keep his name 
and his business before people. It is 
necessary for him to change his adver- 
tising frequently and to offer special 
things. It may be that, in some few 
lines of retail business, street cars are 
a good thing to use, but I do not think 
that direct returns would be likely to 
ensue, and I would not use street cars 
to the exclusion of newspapers, but 
rather as an auxiliary to them. A 
properly displayed street car card will 
be sure to get more or less attention, 
and I should say that it would rank 
next to newspapers and the better class 
of circulars. 

I am afraid, in the case of a druggist 
on the outskirts of the town, that street 
car space would cost too much money. 
Another trouble is that he cannot con- 
fine his advertising to the cars which 
pass his own door. Even if he could, 
the chances are that these cars would 
run, for nine-tenths of their mileage, 
outside of his territory, and he would 
thus be paying for a great deal of cir- 
culation that would be of no use to 
himatall. The owner of asarsaparilla 
or a liver pill would not have this dis- 
advantage, because it’ makes no differ- 
ence who sees his advertising, so long 
as it is seen. 

In regard to the Washington jewel- 
ers, whom Mr. Hart mentions, I should 
say that they were wasting their money, 
it makes no difference how good the 
paper is. A small store in one corner 
of the city can expect to draw trade 
only from its immediate neighborhood, 
and it is safe to say cannot expect that 
more than one-fourth of the circulation 
of any paper of general distribution 
will be useful to it. The rate, how- 
ever, is just the same as if it were all 
useful. I have noticed these small 
cards in Washington papers, and while 
there is a chance that I am mistaken 
about it, I should say that the money 
paid for them is nearly, if not wholly, 
wasted. 

I believe in newspaper advertising 
yery strongly. I think it is better than 
any other kind of advertising when the 
conditions are such that it can be used 
at all, but there are times and places 
where it will not pay, and the paper is 





PRINTERS’ INK. 
‘ 


defeating its own ends by inducing 
merchants to advertise when it is next 
to impossible that they can derive ade- 
quate benefit. 

Speaking of street car advertising, 
here is the text of a little booklet re- 
cently sent out by M. Wineburgh, 
Times Building, New York. The 
logic in it applies equally as well to 
newspaper advertising as to street car 
cards. The title of the booklet is 
Salt.” 
ys Making the contract isn’t half the battle. 
/ What you pay for space isn’t so important as 
how you use it. 

-A street car card may have as much char- 
acter asaman, It may be badly dressed, or 
it may be over-dressed, It may be offensively 
familiar, or it may be so frigidly dignified as 
to repel readers. It may be too fussy or too 
plain. There are a great many things that 
it may be, but only a few things that it ought 
to be. 

It ought to be clear and straight to the 
point, You can’t say very much on a car 
card, There is no room for “ history.”” What 
is said must be crisp and concise, It must 
stick in the reader’s mind. 

The card ought to be tastefully designed 
and artistically printed. 

A customer of ours recently made a contract 
for $5,000 worth of car space. Then he paid 
$250 for the cards to go init, That man has 
the right idea, His advertising will pay. 

He paid $250 to make $5,000 effective. 

What you pay for the preparation of a card 
is like salt, You needn’t pay it of course— 

your advertising will do some good anyway. 

ou can eat your food without salt, too—but 
is it good ? 

Our interest in your advertising does not 
cease when the contract is sizned. e see 
that your card is properly prepared and con- 
spicuously displayed. All that we can do to 
make it pay is done. No detail is too small — 
no work too hard, if it brings results to you. 





Suggestion for Display—(By Jos. B. Miips. 


ASubpena 3% %& 
To You; Boe 
Fail Not, 3 3 


under penalty of missing a 
good opportunity to purchase a shirt—just the 
kind you have been looking for—a ‘‘ summer 
shirt” we might call it, but it’s not exactly 
that, it’s ashirt that you can wear without a 
vest, at all times, if desired. That's what it’s 


for. It’s an open 
(fF======= 


{ SHIRTS : 


with an extra long 
beeeeeee=== 





bosom. Don’t speak 
of material, when 
ou see our name on 
it, that’s sufficient, 
that goes anywhere, 
But you really must see this shirt, it’s some- 
thing extra fine in the shirt line, and you know 
we can offer some novelties in that line. Be- 
sides shirts, you know what to expect to be 
found in a model Gents’ Furnishing House— 
that’s US. . 

















For Stationery. 


WHEW! 


How the Box Writing Paper 
has gone out of this store the last 
two weeks! Two or three dozen 
boxes some days! es, more 
than that, They were the real 
old-time sales days. It looked as 
though we wouldn’t have enough, 
Yesterday we got some more, 

The writing paper trade tide is 
surely turned this way. All 
prices, too, from the high-priced 
down to within reach of the very 
slenderest of purses. 





For Groceries. 


That's Right! 


KEEP ON PAYING 
a cent or two per pound less for ham 
and bacon. Then it lastsa good long 
time when you take it home, and be- 
sides you get a chance to heap epithets 
of not a flattering character upon 
“ That fellow that sold me that ham.” 


WE SAY 
it’s better to have good bacon once in a 
while than poor pork twice in a while. 


Moral: 
EAT HONEY-HAM AND BACON! 
MILLER & PHILLIPS. 





For Soda Water—( By F, T. Babbitt). 


WE WANT 
TO SAY 


that the weather now seems favorable, 
and we have placed our ‘* Soda Foun- 
tain”’ in first-class shape, and are 
ready to serve 


SODA WATER 


as it ought to be served, in thin, 
dainty glasses, with sparkling pure 
water and ‘syrups made of the best 
fruit juices ; in this way it is delicious 
AT BABBITT’S 


For Soda Water—(By Harry M. Friend). 
A Cream 
That’s Pure. 


Our ice cream is made on 
the premises, and is served 
with our 


ie) O° 


Delicious 
Soda, 


or put up to take home— 
with soda, _ flavor— 
toc. ‘l'o take home, goc. 
a quart. 

GRENZEBACH'S PHARMACY. 


Liberty Street Only. 


oO 12) 
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THE 


Colorado Sun, 


N. EISENLORD, Manager, DENVER, COLO., 





7 8 delivered every afternoon and Sun- 
CIRCULATION, day morning to subscribers in Den- 

BY STATES, ver and all Colorado and Wyoming 
FOR WEEK ENDING towns at 35 Cents per month. This 

Fune 0, 2906. accounts for the fact that the SuN 
enjoys to-day a larger circulation than 
any other afternoon newspaper between 
Kansas City and San Francisco. THE 
SUN owns the exclusive morning and 
afternoon franchise of the United Press 
for Denver; all matter is set on the lat- 
est improved typesetting machines, and 
two perfecting presses are required to 
produce its daily issue. 

Publishes more “‘ want ads” than any 
other paper between Chicago and San 
Francisco. 

THE WEEKLY COLORADO SUN 
has no competitors. The “ old timers” 
in Denver wanted $2.00 a year for their 
weeklies—TH E SUN published a better 
weekly for 50 cents a year; hence its 
success. No newspaper in all the Rocky 
Mountain region claims one-sixth the 
circulation of THE WEEKLY SUN, 
which has had, for more than a year, 
four times the combined circulation 



































Alabama........... 
South Carolina 
Delaware ......: 
Virginia... . 


New Jersey bes aad 
Connecticut .......-... of the weekly issues of the three “old 


ee 

‘ore! Detihvasededevee s ” eile 
District of Columbia. . timers” in Denver. 
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Alaska . 

Old Mexico.. 

New Hampshire........ ‘“ 
JUDICIOUS ADVERTISERS 


Total 
APPRECIATE A GOOD THING.” 


| 











ADDRESS 


THOS. D. TAYLOR, 


Manager Eastern Office, 


TRIBUNE BUILDING, NEW YORK. 
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Says 


Pub. "Ladies' World," 
New York City, N. Y. 


Gent lemen: - 
After a thorough investigation 


of your printers', binders' and paper deal- 
ers' bills, and also your post office re- 
ceipts, and a careful examination of your 
subscription lists, letters, etc., we find 
the average circulation of THE LADIES' WORLD 
from Dec., '93, to May, '94, inclusive, to be 


365,416 COPIES PER ISSUE. 

The investigation of the subscription of 
your paper was thoroughly made by our rep- 
resentative, and we know from his examina- 
tion that the circulation is as you claim, 
and we would advise all live advertisers to 
use your paper when placing business. 


DODD'S NEWSPAPER ADVERTISING AGENCY, 
BOSTON, June 15th, 1894. 





46 PRINTERS’ INK. 





rSSSSSSSSSSSSSSSSSSSSSSSSSSSOSSSSSCSCSOCSCSSCSOSCSS“* 


Why 


does every advertising agent 
counsel the advertiser to use 


THE 


Indianapolis News? 
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Because: 


Future orders depend upon 
the returns derived from 
present orders. 


No other advertising field in 

America may be so com- 

pletely covered or so entirely 

missed in the using or miss-~ 

ing of a single newspaper. 
ATs 


| ied 


vi¥ 


P. S.—Sworn average for the past year to April ist 
was 31,801 for each day. Payment for advertising con- 
ditioned on larger bona fide circulation than any other 
three dailies in Indiana combined. 
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Contracts aiways 
Renewed 


ADVERTISERS 
who have had contracts with 


THE 


Evening Wisconsin 


ALWAYS RENEW THEM. 
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Sesese! 


Some of those who are advertising at present 
have advertised continuously in that 


paper for over forty years. 


EERE 
Why Is This? 


BECAUSE: The Wisconsin has always done 


business on the one principle—to give the ad- 


— (=) 
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vertiser the best possible service; to insert the 


advertisements in letter and in spirit according 
to contract; good positions, clear impressions and 


attractive display. Ads inserted in all editions, 








extras and samples. 
THE EveNnING WIsCcONSIN Co. 
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Advertising is an Art 


WHY NOT LET US HELP YOU 


to improve your Business by inserting a well 
arranged Advertisement judiciously in a 
carefully selected list of papers? Our Busi- 
ness is to help you 

TO DO IT SUCCESSFULLY. 


Why not make a trial of our service ? Wheth- 
er you do much or little, it pays to do it well. 
Give us the points, territory to reach, amount 
to expend for it, etc. 

YOUR SUCCESS IS OURS. TRY US. 


We will prepare Advertisement, submit esti- 
mate, and give you the benefit of our experi- 
ence in important points. 


BEST PROMPT ATTENTION. 


THE GEO. P. ROWELL ADVERTISING Co., 
NEWSPAPER AND MAGAZINE ADVERTISING BUREAU, 


10 SPRUCE ST., NEW YORK. 





